POSITUDE»
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July, 1995

To Qur Future Partners:

We are thrilled to share with you an opportunity of a lifetimel

It is a chance to help make a positive difference in society while participating in an
incredible business opportunity that has the potential to help everyone involved
achieve huge financial success.

We would like to share our excifement and vision of a concept that has been
successfully marketed to approximately one million people over the past ten years.
POSITUDE® ( Life with an Attitude..Strictly Positivel) has enabled businesses to increase
their bottom line and it has helped individuals lead more fulfilling lives.

The time has come where the world is reaching out for POSITUDE®. We will connect
them toit.

On October 2, 1995 we will be breaking new ground with the hottest and most
entertaining, talk radio program to ever hit the airwaves with The POSITUDE®
Connection. 1t is a two hour a day, fast paced, uplifting, live radio talk show that will
energize its audience.

Along with the The POSITUDE® Connection, we will set a new standard of excellence
in the seminar business with our national POSITUDE® Seminars.

Please read on and see how POSITUDE®, Iuc. plans on making history.
The first section is our presentation on The POSITUDE® Revolution. It is an overview of
what we are about. After you get connected to our revolution, you will be able to get

acquainted in greater detail through our business plan.

We are sure you’ll see the phenomenal potential of this venture. We genuinely believe
that our revenue projections are under-stated and that the upside is tremendous.

We hope you enjoy learning about POSITUDE®, and will want to be part of the history
making with us.

POSITUDE® will become a generic word like xerox, polaroid and federal express!
Thank youl

POSITUDE®, Inc.
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Destiny is not a matter of chance; it is a matter of choice; it is not
a thing to be waited for, it is a thing to be achieved.

William Jennings Bryan
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Executive Summary

Capital Requested

The purpose of this business plan is to raise $1,080,493 in order to establish POSITUDE® Inc.
The funds will be used for fixed-assets and working capital to get The POSITUDE® Connection
on the air and established as the leading Positive radio talk show. The funds will also be used to
market a series of training and personal development seminars, The POSITUDE® Seminars, on a
national basis.

Market

The radio industry is huge. Last year total advertising expenditures exceeded $10 billion, an
increase of over 11 percent from the previous year. Over 96 percent of the U.S. population
listens to the radio at least once a week. Industry analysts expect growth in advertising revenue
to exceed seven percent for the next five years.

The hottest format within the radio industry is talk radio. Almost half the population listens to
talk radio at least once a week. The number of stations switching to a talk format has more than
quadrupled over the last ten years, from 250 to almost 1100.

Expenditures on training and personal development exceeded $50 billion last year. The Carlson
learning group reports that 80 percent of the companies in America rate training their
employees a high priority. The trend is likely to continue as companies faced with increased
world-wide competition require higher levels of productivity from their employees.

Proposed Business

POSITUDE® Inc. plans on capitalizing on the current trends in both industries. The POSITUDE®
Connection will offer an upbeat format filled with information, interviews with achievers, and
innovative solutions to some of today’s most pressing concerns. The POSITUDE® Seminars are
an expansion of the seminars that R.C. Taylor & Associates, Inc., have been conducting the past
ten years. R.C. Taylor & Associates, Inc. are acknowledged experts in corporate training. They
work primarily with Fortune 500 companies, including DuPont, Arco Chemical, Conrail,
Westinghouse, and Proctor and Gamble.

Management

The management team of POSITUDE® Inc. has extensive experience in all facets of the proposed
business. Al Ruechel has over 25 years experience in broadcast journalism. Samm Simpson is
presently a Vice-President of Video/Marketing for Raymond James, Inc. Marty Rolnick has over
17 years sales and sales management experience in media advertising. Mark McCrickard is an
accomplished playwright and producer. Jeff and Rosanne Taylor have successfully managed
their own business for the last ten years.

Investment Return
POSITUDE® Inc. is offering a share of 25 percent of the common equity for the required

investment. Assuming we meet all of our projections, and other assumptions, the value of the
investment five years from now should equal or exceed the initial investment by nine times.

1I-1



The POSITUDE Revolution?

Get Connected!

All men dream; but nof equally. Those who dream by night in the dusty
recesses of their minds wake in the day and find that it was vanity; but the
dreamers of the day are dangerous men, for they act their dreams with
open eyes, to make it possible.

T.E. Lawrence
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Introduéﬁon to The POSITUDEs Revolution!

The constant bombardment of negativity has created the need for countermeasures.
People are unable to enjoy and achieve fulfilling and successful lives because this
negativity has created a lack of faith in the future for most people. This has directly

affected the overall performance of business in this country.
In the scales of life there should exist a natural balance of positive and negativel

In these current times the scale is dramatically out of balance, overtly skewed to the

negative.

Because of the explosive viewer response to sensational negative stories, like the O. J.
Simpson trial, the media have come to believe that bad news--and only

bad news--sells. As a result, they bombard audiences with unbalanced programming
slanted toward the negative, hoping to hook viewers on the drug of negative news and

information.

In drug addiction, the initial excitement and euphoria associated with the drug wane
as the addiction grows. Eventually, all that is left is the addiction itself, doing obvious
harm to the body, mind, and spirit.

An overdose of negative news creates the same results: when the initial excitement
and euphoria wane, spirits deflate and anxiety increases. Audiences begin to associate

the media with the message--~so they turn off their sets.

There is overwhelming evidence that people are ready to kick the habit--~to replace
de-energizing negativity with a positive approach to life. They are investing in
self-help tapes, motivational books and seminars at an unprecedented rate. They are
searching for a positive alternative--sources of information that will help them achieve

and enjoy fulfilling, successful lives.
POSITUDE: is that alfernativel
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History of POSITUDE,, Inc.

POSITUDE® is Life with an Attitude...Strictly Positivel

The POSITUDE» Concept has been in existence for the past 10 years and has been
successfully marketed to over one million people in business and personal

development.

POSITUDE® was conceived by R.C. Taylor and Associates, Inc. 10 years ago, who saw a
need by businesses and individuals who were actively searching for a way to make

their organizations more profitable and their lives more fulfilling and positive.

They have witnessed the tremendous impact that these businesses and individuals have

experienced when connected to the POSITUDE» concept.

In short, POSITUDE® is a life style that involves staying positive and seeing the good in
others. It is promoting values that uplift rather than tear down. It involves finding
workable solutions to our problems. And it believes the relationships we build using
POSITUDE® principles will have a lasting positive impact on our lives and the lives of
others. It is a common-sense approach to our physical, emotional, financial, family,

and spiritual needs.

R.C. Taylor and Associates’ vision for POSITUDE» goes beyond their current

capabilities.

Al Ruechel, an award winning journalist and broadcast professional of over 23 years
was sharing the concept of POSITUDE®» that he simultaneously conceived without the
knowledge of what R.C. Taylor and Associates were doing.

Al had a vision of sharing this concept with a larger number of people through a
nationally syndicated radio program, broadcast live, two hours each weekday. But Al

lacked the business experience to make that vision a reality.
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It was during a trademark search for POSITUDE» when destiny began to unfold. Al
discovered that R.C. Taylor and Associates owned the trademark for POSITUDEs. Al

contacted them.

That first phone conversation marked the beginning of a journey to reach a shared

vision!
What has developed since then is a unique marketing approach designed to connect
businesses and individuals to the POSITUDE# concept on a domestic and international
level.
This marketing approach entails two distinct areas.

1. “The POSITUDE® Connection”: A nationally syndicated radio talk show.

2. The POSITUDE® Seminars. Business and Personal development seminars.

Also planned are:

1. A POSITUDEs curricula connecting our children with the same kind of

uplifting information that is sweeping the boardrooms of America.

2. The development of The POSITUDE® cartoon characters that will carry our

message beyond the school room and into the home.

3. Aline of merchandise including audio and video support tapes, books,

interactive CD’s, apparel merchandise, and a multitude of promotional materials.
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-

A man fo carry on a successful business must have imagination. He must
see things as in a vision a dream of the whole thing.

Charles M. Schwab
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Vision/Mission

Present Situation

The POSITUDE® Concept has been in existence for 10 years and has been successfully
marketed to almost one million people in business and personal development by R.C.
Taylor & Associates, Inc. They are specialists in corporate training. They work primarily
with Fortune 500 companies, including DuPont, Arco Chemical, Conrail,

Westinghouse and Proctor and Gamble.

R.C. Taylor and Associates’ success is attributed in large part to the concept of
POSITUDE®.

POSITUDE® Inc. will continue in the successful tradition of R.C. Taylor & Associates.
We will expand the reach of POSITUDE» using the medium of radio. The use of radio

will allow us to connect nationally with people on a daily basis.

The dominant force driving our business is to satisfy the needs of businesses and
individuals who are actively searching for a way to make their organizations more

profitable and their lives more fulfilling and positive.

We will satisfy that need by connecting these businesses and individuals to
POSITUDE®. through The POSITUDE® Connection and The POSITUDE» Seminars.

Company

POSITUDE® Inc. was founded in 1995 to expand the work begun by R.C. Taylor &
Associates, Inc. We recently joined forces with them to connect POSITUDEs to a larger
market through a nationally syndicated radio program, called 7he POSITUDE®
Connection and nationally available seminars, called The POSITUDEs Seminars. We

V-1
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will build our reputation on our ability to under promise and over deliver to our

clients!

Strategy

Our ultimate goal is to connect the world to POSITUDEg! This will enable us to help
humanity evolve to a higher level of consciousness. POSITUDE» will be one of the
grass-roots movements responsible for the resurgence of the basic values that made

this country great. People will view the world in a positive instead of a negative way.

Five years from now we want to see POSITUDE® in the dictionary! It will define
POSITUDE® as: A prescription for a fulfilling lifel Life with an attitude...strictly POSITIVE]

After successfully connecting the adult segment of the population with POSITUDE®,
we will then connect our children to POSITUDE» through the following:

= The POSITUDE® Characters: cartoon characters that will be role models for
our children, teaching them reading, writing, and arithmetic and to deal
with life’s challenges in a positive way!

= The POSITUDE® Curricula: a nationally approved curricula connecting our
children and young adults with the same kind of uplifting, positive

information that is sweeping the boardrooms of America.

As we connect the world to POSITUDE», they will want to stay connected by investing
in a variety of POSITUDE® merchandise, including; apparel, pens, booklets, audio and
video support tapes and a multitude of other promotional materials. This element of

our business will commence with the introduction of our seminars.

Our driving force is to make a_positive difference in society. We are fortunate to have

the opportunity to accomplish this and be part of a very successful business venture.

As Zig Ziglar states..” You can achieve anything you want in life... You just have to help
enough other people get what they want”.

Iv-2
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It would be a wonderful thing to have the financial means to make a positive

difference in the lives of the people who need it]

Vision

By the year 2000, POSITUDE® Inc., will be a highly visible company knbwn as the
leader in the personal development industry. We will develop a unique marketing
approach leading the way for a cultural change. This change will signify a new positive
mindset. We will tap into a new market through the radio advertising industry,
leveraging ourselves to participate in the multi-Billion dollar Corporate Training and
Seminar Industry. The POSITUDE® logo will begin to blanket the landscape of the
World. Sales will exceed $16 Million and POSITUDE» Inc., will be connecting to
adults and children everywherel

Mission Statement

To connect people with a product that is positive, informative, always honest, and

designed fo make their lives better, physically, mentally, emotionally, and spiritually!
Through a long-term commitment to this mission, we will be known as a company that

“talks the falk” and “walks the walkl” Our customers, vendors, and employees will
see POSITUDE» Inc., as offering unparalleled value.

Goals

Our goal is fo connect the People of the World fo Positudel

In order for POSITUDE® Inc., to attain its vision the following primary strategic goals

need to be achieved:

Iv-3
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Financial Goal: Secure expansion capital by Summer 1995.

Operational Goal: Secure equipment, production studio, and develop comprehensive

sales and marketing support materials by August 31, 1995
Production Goal: Begin broadcasting by October 2, 1995

Market Goals: By September 30, 1996 our goal for The POSITUDE» Connection is to
develop a network of radio affiliates that covers 70 percent of the United States. Within
the 70 percent coverage we will reach at least 30 percent of our target market (2
percent of the adult population). This projects to almost 800,000 adults 18 + and
473,000 adults 25 - 54.

Our goals for The POSITUDE® Seminars are to hold 160 seminars the first year. Each
seminar is projected to have 50 participants. This equates to 8000 people.

Sales Goals: The first year our sales objective is to contract with 150 radio stations to
broadcast The POSITUDEp Connection. We do not anticipate any advertising revenue

the first year of our broadcast.

The POSITUDE® Seminars and merchandise sales will account for our only revenue the

first year. Total projected revenues are $317,484.

Exhibit IV ~ 1

POS TUDE®, Inc,

Revenue Projections

Year
1 2 3 4 5
Revenue
Sales (advertising) | $ - $ 5206032 $ 9906624 $11,147,760 $ 13,371,696
Sales (seminars) 312,000 936,000 - 936,000 936,000 936,000
Sales (merchandise)| 38,025 114,075 114,075 114,075 114,075

Total Revenue | $ 350,025 $ 6,256,107 $ 10,956,699 $12,197,835 $ 14,421,771

1v-4
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Research and Development

Much of the time and effort at R.C. Taylor & Associates Inc. during the past ten years
has been spent on researching and developing the POSITUDE® concept. During
1995/96 POSITUDE®, Inc. will spend approximately five percent of the promotionalb
budget on developing and refining products. Qur plans for the future call for a similar

amount to be spent on research and development for the foreseeable future.

POSITUDE®, Inc. is regularly examining roles that new products will play in the
growth of the company. In order to promote the speed and effectiveness of our future
new product development efforts, POSITUDEs, Inc. management is committed to the
following;:

= Developing our position as the leader in coporate training referrals.
= Continued emphasis on the development of The POSITUDE» Characters.
= Continued development of The POSITUDE® Curricula.

= Development of new merchandising opportunities.

Iv-5



The

POSITUDE

Adlai Stevenson once observed that the astronomers of the world cooperate
partly because there is no one nation from which the entire sky can be

seen. Perhaps we, foo, might look beyond our individual, narrow inferest so
that we can see the entire sky. And perhaps when we do, we’ll be able fo
see that each of our stars can shine side by side, each illuminating ~ and nof
diminishing ~ the other.

Roger Smith, General Mofors
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Overview of POSITUDF» Inc.

Legal Business Description

Company Name

The legal name of POSITUDE®, Inc. is POSITUDE®, Inc.

Legal Form of Business:

POSITUDE®, Inc. 1s organized as a C-Corporation

Business Location

The business location of POSITUDE®», Inc. is 3001 Executive Drive, Clearwater FL
34622.
Phone 1-800-~POSITUDE

V-1
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Government Regulatioﬁs:

Because POSITUDE®, Inc. is operating in the broadcasting industry we are under the
regulation of the FCC.

The radio industry is regulated by both federal and state authorities. POSITUDE®, Inc.
has obtained all required federal and state permits, licenses, and bonds to operate its
facilities. There can be no assurance that POSITUDE®», Inc.'s operation and profitability
will not be subject to more restrictive regulation or that the POSITUDEe, Inc.'s
operations and profitability will not be subject to more restrictive regulation or
increased taxation by federal, state, or local agencies.

Proprietary Technology
Our products are protected under the following:
POSITUDEg: registration number 1688797, May 26, 1993

Positive Talk Radio (service mark pending) registration 74/646,580, March 14,
1995.

Positive Radio (service mark pending) registration 74/646,581, March 14,
1995.
NEGATUDE (service mark pending)

Management Team

Our management team consists of 6 men and women.
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Officers and Key Employees _ Age Stock
Al Ruechel, President 44 400
Samm Simpson, On Air Talent 41 150
Marty Rolnick, Marketing Director 39 400
Mark McCrickard, Production Engineer 36 150
Jeff & Rosanne Taylor, Seminar Directors 46, 50 400
Stock Allocation

7500 shares of POSITUDE®g, Inc. common stock has been authorized by the state of
Florida. At this time 1500 shares are outstanding, and have been allocated as shown
above.

Responsibilities

Al Ruechel, President/CEO

In addition to hosting the radio program, Al will play an integral role in the
development and maintenance of the vision of the company. He will oversee
marketing, product development, production and finance, and customer service. He
will approve all financial obligations. He will seek business opportunities and strategic
alliances with other companies and organizations. He will plan, develop, and establish
policies and objectives of POSITUDE®, Inc. in accordance with the board directives and
the company charter. He will direct and coordinate all financial programs to provide
funding for new or continuing operations in order to maximize the return on

investments and to increase the productivity. .
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Samm Simpson

Co-host of The POSITUDE»® Connection. Samm is responsible for helping provide the
highest quality show possible by being upbeat, positive, and entertaining,

Marty Rolnick, Marketing Director

Marty will manage and oversee all market planning, advertising, public relations, sales
promotion, and merchandising, and facilitating all staff services. He will identify new
markets and opportunities. He will oversee market research and analysis as well as the

evaluation of the competition.

Mark McCrickard, Producer

Mark is responsible for the day-to-day operations of The POSITUDE® Connection.
Mark’s responsibilities include:

Serving as support for on air talent.
Produce on air segments.
Scheduling interviews.

Research for each show.

Creating original points of interest.

Program planning and engineering.

| R

Keeping Al and Samm motivated.

Jeff & Rosanne Taylor, Seminar Directors

Jeff & Rosanne are responsible for developing, coordinating, marketing, and
implementing all POSITUDE#Seminars.

Outside Support

Additionally, our outside management advisors provide tremendous support for

management decisions and creativity.

V-4
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Brad Nix, Character Development

Brad’s accomplishments include the following;:

= Product Manager for Warner-Lambert.
~-Worked on the team that launched Listermint and e.p.t.
= Vice-President for Young & Rubicam.
- Managed international accounts such as Colgate-Palmolive,
Smirnorf Vodka, and Japan Airlines.
= Vice-President for McCann-Erickson.
~-Oversaw accounts such as Nabisco and Brooks Brothers
= President of Stone Soup Group.

- Creator of Scruff, McGruff the Crime Dog’s nephew.

Bruce Ayers, Marketing Strategist

Bruce has spent his entire 25-year career to date in advertising, half on the client side
at Firestone and the other half on the agency side where he developed
unique/innovative media solutions to complex marketing problems for a diverse list of
clients with a wide array of products and services in local, regional, national and
international markets. This roster ranges from the Fortune 500 (Standard Oil, John
Deere, Grumman, General Electric, Bendix, BF Goodrich) to commercial banks (Society,
Comerica, SOVRAN, AmSouth, First Florida), to state lotteries (Virginia and Florida) to
local fast-food advertising co-ops (McDonald’s, Wendy”s) and includes a number of
broadcast properties, both radio and television stations.

As media director on the Virginia Lottery account and when building the statewide
network to televise the lottery drawings, Bruce negotiated station contracts on the
Commonwealth’s behalf that realized a 50 percent savings, which, in effect, funded

their television advertising schedule for the entire year.
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Bruce is currently an independent consultant with proven expertise in the area of
media planning and strategy development. He is seeking worthwhile projects that he

believes in.

John Stocker, Ph.D., Financial Consultant

John recently has stepped away from a four-year teaching career at the University of

Tampa. His current interests include:

= He is owner of a small multimedia production company specializing in
corporate training and promotional videos, and the development of
interactive CD’s.

= Helping small to medium-sized businesses prepare business plans and raise
capital.

= Acting as a liason between business opportunities in Bulgaria and the
United States.

Diversityl
The Whole is Greater than the Sum of Its Parts]

The strength of the POSITUDEg, Inc. management team stems from the combined
expertise in management, technical, and sales. This has produced outstanding results.
Al and Samm are immensely talented and experienced. Marty is consistently the top
sales professional at every organization he is associated with. Mark is a playwright
with immense technical skills. Jeff and Rosanne are extremely successful in the seminar

and training business.

The leadership and alignment characteristics of POSITUDE», Inc.'s management team
have resulted in the establishment of broad and flexible goals designed to meet the

ever-changing demands of the quickly moving marketplace.
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Management Team Backgrounds

Al Ruechel

For the past 25 years Al Ruechel has spent his life in
front of the camera. He’s an award winning
television journalist whose career is marked with 3
Emmy Awards and more than two dozen state and

national awards for reporting and anchoring.

Perhaps his greatest skill is his ability to handle all aspects of reporting with ease and
credibility. His 3 Emmy Awards were all for hard-hitting investigative pieces. While
anchoring and reporting at KTVI-TV in St. Louis he won an award for uncovering
training irregularities at Lambert International Airport. He discovered that the people
who refuel planes were not properly trained and had actually forged their signatures
on training documents given to the FAA. The improper training led to the improper
fueling of a DC 3 aircraft which crashed into a neighborhood killing 3 people
including the pilot of the plane.

In Florida at WTSP-TV, Al uncovered an effort by the militaries Central Command to
cover-up drug abuse during Operation Desert Storm. He discovered doctors who were
ordered to falsify autopsy reports to downplay the illegal distribution of narcotics

which took place during the months prior to the final assault of the Persian Gulf War.

He also used NASA’s own internal investigative reports long buried in the archives to

fully detail the exact causes of the space shuttle Challenger explosion.

Still, Al is able to use his background as a humanitarian and deep involvement in the

public schools to assemble weekly reports on the good things happening in education.
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He also has fought hard to establish a series of reports called , “Positive People”
profiling people who have overcome incredible obstacles in their lives (see appendix).
In fact, his nickname among the faithful TV 10 viewers has become “Mr. Positive”.

Al is also an excellent news anchor on the Tampa Bay CBS affiliates’ Good Morning
Tampa Bay program beginning his 10th year of broadcast anchoring in the Tampa Bay
region. Those who have been interviewed by Al says he is one of the best at asking the
right kind of questions and bringing out responses they never thought possible.

Other television assignments have included anchoring major newscasts in St. Louis,
KTVI-TV, 1982-~1986, in Fort Myers WBBH-TV 1979-1982, in Albany, New York,
WAST-TV 1976-1979, and in Des Moines, Iowa, WOI-TV 1974-1976.

While working in the television industry he was also awarded the Rockefeller
Foundations Best Humanitarian Reporting Award, Best News Magazine Program in
New York State two years in a row, Aviation Space Writers Association National Award,
Who’s Who in America, Florida Medical Associationis Best Medical Communicator
Award, and 11 other awards from United Press International and Associated Press for

excellence in reporting and anchoring.

In radio, Al also hosted his own two-hour daily talk show that covered the entire state
of Florida, as well as fill-in work on two nationally syndicated programs.

Yet, to truly understand the depth of character and commitment of this man you need
only look at his work with young people. He spent nearly two years in East Africa as a
missionary bringing the good news to young Africans. He’s recorded three albums of

contemporary Christian music which he composed and performed.

For the past 25 years he has worked as a Youth Motivational Speaker, a music leader
for youth, as well as serving as an elder in his church. He has volunteered as a
competitive soccer coach taking his team to the State Cup for the first time in Largo
league history. In his own words, “I have four of the most wonderful children,and

greatest wife in the world as my source of inspiration.”
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And now comes POSITUDE». As a concept for living Al has embraced since the early
70’s, The POSITUDE» Connection is a culmination of the broadcast and people

skills Al has worked so hard to cultivate. He brings incredible energy, impeccable
journalistic credentials, undying commitment to “The Truth”, and a huge caring heart

to a company and radio program in search of those looking for something better.
Al, Why POSITUDE®?

The POSITUDE® Connection is going fo be a success because people are tired of hearing about all the
bad news in the world. They are tired of being beaten down, torn apart, and ridiculed for their beliefs.
The fact is there is a tremendous amount of good in the world and we want fo be the ones to deliver

that on a daily basis. People need to know they can succeed, they can be happy, they can prosper,
they can rise above the durg of mediocrity without falling into the ridiculous trap of new-age
mysticism, and without paying $199,99 for a series of tapes. Through common-sense, a commitment
fo solving problems, through the pursuit of new and innovative ways of thinking, and with lots

of compassion we will deliver the kind of radio program that really can change the world...for

the better 1 Al Ruechel

Samm Simpson
A creative type who desires to use her talents in
intensive - yet tender ~ honest, emotive and creative
endeavors to assist in healing the soul and spirit of

mankind.

Presently a Vice President of Video/Marketing at
Raymond James, Inc. in Clearwater, Florida where she

has been employed for the past 12 years.

Samm has over 20 years on-air experience in radio and

television in medium and major markets including Minneapolis and Denver.
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She feels at ease speaking with a diversity of people groups including: CEOs,
Musicians, 2nd Assistant Camerapeople, Troubled Teens, Hearing Impaired, Certified

Financial Planners, First Graders, Editors, et. al.

Samm is a “professional empathist,” songwriter and poetess. Loves mountains, beaches,

horses, bunny rabbits and lively discussions on the purpose and meaning of life.

She is a parent of an amazing teen-ager!

She knows that “all things ARE possible to them that believe.”

Her favorite movies include: West Side Story, The Color Purple, Round Midnight,
Wings of Desire, Basketball Diaries, Flatlines, Natural Born Killers, Dead Poet’s Society,

Fearless, Hoop Dreams, Manon of the Spring, and Chariots of Fire.

Samm, Why POSITUDE®»?

Because one word of encouragement can change an individual’s life... 've had
my share of mountains and valleys... Yef the one thing that has sustained me is
a simple faith that all things work fogether for good... And to impart that simple

truth fo others is so very criticall Samm Simpson

Martin Z. Rolnick

Marty Rolnick has been in the Television Advertising
business for over 17 years. His successful career in sales
and sales management has spanned local and national
markets. He has a proven track record with
demonstrated achievements under all possible

conditions. Some of the highlights include:

= National Sales Manager WTSP TV 10, Tampa,
Florida

Increased national market share by over 9 percent in 1994,
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Projected marketplace and achieved budgets with over 98 percent
accuracy (1992 - 1994).

=> National Sales Manager Cap Cities/ABC National TV Sales, Charlotte, NC
Only national office out of 11 to sell a $200,000 Major Public Service
Campaign for our client station in Raleigh~-Durham, NC (1991)

Overachieved budget by 16 percent. Was one of only 4 national offices
out of 11 to make budget (1991).

= Account Executive, Cap Cities/ABC National TV Sales, Chicago, IL.
Achieved #1 billing account list among all outer offices (1987~1990).
Won a major sales contest for our client station in Detroit among all
ABC sales people.

=> Account Executive, Cap Cities/ ABC National TV Sales, Detroit, MI.
Developed, presented and sold a major 1984 Winter Olympic
Participation to a New Client for over $250,000 (1984).

Developed, presented and sold a 1984 Summer Olympic Participation to
a New client for over $120,000 on a cold calll (1984).

Won a major sales contest among all ABC sales people to attend the

1984 Summer Olympics in Los Angeles.

= Account Executive, WKYC T.V., Cleveland, OH.
Won a sales contest competing against all NBC offices (1982).

He has worked every aspect of the sales arena. He has a great understanding of all the
geographic mentalities. He has lived and worked in small, medium and major markets.

The nine cities his career has taken him to include such places as Columbia, SC,

Nashville, Cleveland, Cincinnati, Detroit, Chicago, Charlotte and New York.

V-11
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Marty has developed a unique perspective and a broad base of knowledge relating to a
multitude of different businesses, from retail stores and automotive dealerships, to
corporate concerns. He is the kind of person you would want on your team. He is
intelligent, hard working and ethical. He’s a leader! The positive reputation he built

during his 17 years of sales and sales management will attest to that.

He is married as he says to “ the worlds greatest wife”, with 3 wonderful children. His
strong desire for an entrepreneurial opportunity along with an intense desire to make
the world a better place for his children, combined with his outstanding career as an
advertising sales professional makes him uniquely qualified to be our marketing

leader?

Marty, Why Positude?

I want my children fo grow up in a world that is more positive than it is foday.

Life is a journey of challenges. Most people feel isolated and alone when they experience these
challenges. If they knew that other people had similar problems and that there were successtul
people willing to help them solve their problems, then the world would be a much friendlier
and happier place. I want fo be able to make a positive difference in the lives of the people I meet

and can touch through Positudel” Marty Rolnick

Mark McCrickard

Leading our creative team is Mark A. McCrickard.
Mark is a producer, director and writer currently
working with a large community church in
Clearwater, Florida. Among Marks’ recent
accomplishments has been the enthusiastically
received " A Time Called Christmas” an original

musical comedy for the entire family.

Mark has a broad scope of experience and
background which uniquely suits him to his role with POSITUDE» Inc. While pursuing a

degree from Auburn University in biochemistry with a dramatic arts minor, Mark

V-12
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contracted with the Phillfps Petroleum Company to become a part of a geophysics team
interpreting exploratory ocean floor sounding data. From there Mark went to work for the
Florida Power Corporation in their center computer processing facility as a system access
manager. At the age of 23, Mark became the youngest person by 20 years to serve as a
radioactive waste manager during a refueling outage at the Crystal River Nuclear facility
in Central Florida. Mark pursued the environmental science career path and served as a
consultant for eight years regarding the environmental condition of industrial properties
in Florida and throughout the south east.

While the consulting business paid the bills Mark continued to pursue his interests in
dramatic arts. Since 1993 Mark has written and produced three plays and over 25 one act
sketches that have been enjoyed by more than 25,000 people in the Tampa Bay area.
Mark is currently negotiating an option with Quorum Production for his original feature
length screenplay "WOZ".

Beyond Mark’s creative talents and technical skill is the spark of life Mark contributes to
the entire POSITUDE» team. Mark survived a horrific life threatening experience with the
deadly Pinellas County tornado in October, 1992 which left him with a contagious zeal
for life that is evident in everything he does.

Mark, Why POSITUDEs?

Ve dedicated my life sometimes as an occupation but always as an active participant
In effecting the lives of others in a positive way. I sce The POSITUDE® Connection as
a means fo greatly multiply the desires of my heart and fo promote people in their success.
It is an opportunily for me fo maximize my creative talents while positively impacting the world
Iin which we live. Mark McCrickard

V-13
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Jeff and Rosanne Taylor

Rosanne is the founder of R.C. Taylor and
Associates, Inc. With a science/business
background she has worked in the areas of
research, sales, marketing, customer service,
and training. Rosanne, a graduate of
Immaculata College, is listed in the Who’s
Who of American Business Women and has
also been selected for inclusion in Young

Emerging Leaders in America.

Jeff is an established trainer and motivational

speaker. He has worked for Fortune 10 companies in the areas of sales, marketing,
advertising, and information management. Jeff has been the recipient of many awards
including: Maryland’s Banker of the Year; a Governor’s citation; and the International

William Olsten Award for Excellence in Information Management.

R.C. Taylor and Associates, Inc. founded in 1986 is a training consulting corporation
specializing in “people skills.” They use class participation, interaction and humor in
order to achieve an integration of participant, trainer, material and company to meet

their client’s program objectives.

Taylor and Associates has conducted workshops for a diversity of organizations
including: Du Pont, Bank of Delaware, Olsten Temporary Services, Middlesex News,
The Philadelphia Business Journal, The Peace Corps, CertainTeed Corporation,
Westinghouse, Roy F. Weston, Pinnacle Mortgage Group, West Chester University and

others. These are in addition to numerous educational and civic organizations.

Rosanne, Why POSITUDEs?

There isn't anything I can do about the past, but POSITUDE® is what I can do about the future.
It's a concept whose time is right. People are hurting, people are damaged, people are bleeding,.
Will POSITUDE® cure this -- of course not. What it will do is give people a mini-haven; a
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Place where people want to give something fo them as opposed fo taking something from them
or expecting something in return. Idealistic -- yes, we have fo start somewherel

With the grace of The Almighty, a ot of hard work and the help of our friends, POSITUDE®
will be the greatest accomplishment of all. Rosanne Taylor

Jeff, Why POSITUDEs?

My vision for POSITUDE®, Inc. is fo creafe a process fo get the word out. POSITUDE® always
brings a smile fo people faces, it just translates to doing the right thing. 1do not want fo dictate
that POSITUDE® means -X- because people will have their own experience with the

concept. Some people will see it as the answer fo a health problem, others as a message fo

help people and some as a way fo live life.

POSITUDE®, Inc. is the vehicle fo carry the message fo as many people, countries and nations
as possible. 1think it would be fabulous fo have children adopt the word and the spirit of
POSITUDE® to impact a true culfure change. Jeff Taylor

Board of Directors

An outside Board of Directors, including highly qualified business and industry
professionals/experts, will assist our management team in making appropriate
decisions and taking the most effective action; however, they will not be responsible for

management decisions.

Staffing

POSITUDE®, Inc. development team recognizes that additional staff is required to
properly support marketing, sales, research, and support functions.

Currently, POSITUDE®, Inc. is composed of 6 people. It is impractical for us to project
the total number of personel required to meet the demands of the projected market

over the next five years. The number of people required will be a function of how
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quickly we reach and sui'pass our goals. Initially, we will require three staff positions

immediately.

Management

Two office managers will be hired fo oversee the administration function of 7he
POSITUDE® Connection and The POSITUDE» Seminars. Each will be responsible for
their respective administrative duties such as: phones, mailings, all accounting

functions, and keeping the office organized.

Marketing

One additional salesperson will be hired to help clear affiliates and eventually sell
advertising.

Strategic Alliances

POSITUDE®, Inc. has formed some very important relationships with major companies
and individuals throughout the world. These include:

Major training companies in the United States, Canada, South America,
Europe, Asia, and Australia.

Many Fortune 500 organizations, their executives, and CEO’s.
Individuals and leaders at Cap Cities/ABC Inc.

Individuals and leaders at major broadcast companies and advertising
agencies around the country.

Numerous Education and Political Leaders at Local and National Levels.
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Some men sce things as they are and ask, “Why?”
I dream things that never were and ask, “Why Not?”

George Bernard Shaw
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POSITUDEs Products

POSITUDEe, Inc. currently offers three products: a nationally syndicated radio
program, The POSITUDE® Connection, personal and business training seminars called
The POSITUDE® Seminars and POSITUDEs Merchandise. Two other products are
currently under development. They are The POSITUDE® Characfers,and The
POSITUDE® Curricula.

The POSITUDE® Connection, is a nationally syndicated radio program broadcast live
two hours each weekday. Its an upbeat format filled with information, inverviews with
achievers, and innovative solutions to some of todays most pressing concerns, hosted

by two caring veteran broadcasters.

The POSITUDE® Seminars are personal and business development seminars promoted

by local radio stations connecting POSITUDEewith their audience.

The POSITUDE® Seminars are an expansion of the seminars that R.C. Taylor &
Associates, Inc., have been conducting the past ten years. Over 250,000 participants

have attendended these seminars.

POSITUDE® Merchandise is a line of merchandise that keeps people connected to
POSITUDE. This includes the following:

* Pins

* Backpacks
e Golf shirts
*  Golf tees

* Sweat pants

¢ Sweat shirts
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. Hats
¢  Desk sets

e And numerous other promotional items

Pending Products

The POSITUDEs Characters are cartoon characters that will carry our message into

the school room and into the home.

The POSITUDE® Curriculais an educational program that will connect our children
with the same kind of uplifting information that is presented in The POSITUDEe®

seminars.

Useful Features/Benefits

Underlying all of our products is the concept of POSITUDEe.

POSITUDE® is a lifestyle that involves staying positive and always seeing the good in
others. It is promoting values that uplift rather than tear down. It involves finding
workable solutions to our problems. And it believes the relationships we build using
POSITUDE® principles will have a lasting positive impact on our lives and the lives of
others. It is a common-sense approach to our physical, emotional, financial, family,

and spiritual needs.
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He who excels at resolving difficulties does so before they arise.
He who in conquering his enemies friumphs before threats materalize.

Sun Tzu, “The Arf of War”
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Market Analysis

The Radio Industry

As we head towards the year 2000, radio, the advertising and entertainment medium
has come full circle. In the early part of this century radio was the first major
electronic media that connected people on a timely basis. Radio developed not only as a
source of news and information but also as a powerful form of entertainment. It

brought families together on a regular basis.

As technologies advanced, radio matured and fragmented, and lost its status as the
most popular form of news, information, and entertainment. Television dominated the

airwaves beginning in the 1950’s.

As the world heads towards the new millennium at lightening speed, with technology
advancing at mind boggling rates, our society has more choices for information and

entertfainment than ever before.

With the proliferation of other forms of media, many thought radio would die. After
all, with radio there are no pictures or graphics and animation to hold the attention of

the audience.

The reality is radio is more popular than ever. Over 96 percent of the US population
listens to the radio at least once a week, the second-highest listenership since 1973,
when it was at 96.7 percentl. The average amount of time spent listening was 3

hours2.

Radio advertising is a critical part of the $160 Billion Advertising Industry. Revenue
from local, national, and network advertising hit $10.65 billion in 1994, an increase of
11.5 percent over 1993 levels, its highest level ever3. The double-~digit increase
represent the steepest growth in revenue since 1985, when radio advertising grew by
11.7 percent over 1984 levels. Table VII-I illustrates:
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Table VII-I
Radio Advertising Expenditures

Total Radio Advertising
($Millions)

$Millions

Year

source: Standard and Poor’s Industry survey, May 12, 1994-January 26, 1995

According to Radio Advertising Bureau president Gary Fries, ... Key to radio’s growth
both this past year and in the future are its steadily increasing audience in the face of a
proliferation of new media options, its status as the only electronic medium to travel
easily with consumers outside the home, and its targeted advertising environment.”
Fries explains that another factor that makes radio desirable is the quick turnaround
and low cost to develop commercials when compared to other forms of media, such as
TV and print.*

Many industry analysts expect the favorable trend in advertising revenue to continue.
According to Fritz Beesemyer, senior vice president, media, Oppenheimer & Co, “The
radio industry is probably in the best position it’s been in for decades and will be the
best-positioned medium for at least the next five years.” According to the investment
banking firm, Veronis, Suhler, and Associates, “...radio advertising revenues will grow

7.1 percent per year for the next five years.”®
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Talk Radio

Why is radio so hot? One of the primary reasons is the huge increase in popularity in
the talk radio format. According to Michael Harrison, editor of Talkers Magazine, a
radio trade journal, “...nearly half of all Americans listen to talk radio on a regular or
semi-regular basis.” The increased public interest in talk radio has been evident in the
number of stations changing their format. The number of stations moving to a talk
radio format has quadrupled over the last ten years, from 250 to over 11006. Table
VII-1I breaks down the change in station format over the last five years.

Table VII-II
Station Formats
1989 - 1994
Radio Format Trends

Format 1989 1990 1991 1992 1993 1994 % Change
Country 2448 2452 2457 2552 2612 2642 7.92
Adult Contemporary 2058 2135 2088 1963 1895 1784 -13.31
Talk 308 405 527 648 841 1028 233.77
Religion 696 745 799 837 915 926 33.05
Rock 365 419 529 592 643 721 97.53
Oldies 545 659 704 731 734 714 31.01
Spanish and Ethnic 313 342 370 385 421 470 50.16
Adult Standards 332 383 408 412 421 435 31.02
Top~-40 951 824 675 578 441 358 -62.36
Urban, Black 284 294 311 313 321 328 15.49
Easy Listening 328 240 210 171 116 106  -67.68
Variety 134 97 81 72 68 63 -52.99
Classical, Fine Arts 49 52 51 48 45 44 -10.2
Jazz & New Age o4 68 53 52 45 43 -32.81
Pre-teen 0 3 4 3 13 19 -
Comedy 1 1 0 0 0 1 0

source: M Street Corp 1924

Talk radio gained a foothold during the 1992 elections when many conservative
candidates bypassed traditional approaches to reaching the public and appeared on
radio and TV talk shows. The success of conservatives in recent elections and the
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growth in the format has lead to tremendous criticism from political leaders and the
mainstream media. President Clinton attempted to link the bombing in Oklahoma City
with conservative talk radio. “You ought to see...the reports of some things that are
regularly said over the airwaves in America today,” said Clinton in a speech after the
bombing.”

A Time magazine cover story argues that talk radio creates ill-informed voters and
cheapens political debate. They contend that “...electronic populism threatens to short-
circuit representative democracy.”® The Wall Street Journal reports evidence to the
contrary, they contend that talk radio is reconnecting people to politics by fulfilling

some of the functions that parties, unions, and civic groups used to perform.?

Harrison also argues that this is nonsense. “The reason there’s a boom in right-wing
radio right now is because there’s a boom in right-wing politics... Talk radio is not an
opinion leader. It simply reflects what listeners are thinking”1°

Radio Personalities

The most popular talk show host is far and away Rush Limbaugh. Limbaugh is on 660
stations with an audience of approximately 20 million each week. The next closest
competitor is Dr. Dean Edell with an audience of 8.3 million each week. Table VII-III
presents six of the top 25 talk shows:

Table VII-III
Six of the Top 25 Talk Show Programs

Host # of listenersin millions # of
(cumulative weekly audience) Stations

[Rush Limbaugh 20M 661
Dr. Dean Edél 8.3M 340
G. Gorden Liddy 5-6M 267
Art Bell 56M 158
Mike Reagan 3.25M 110
Barry Farber 1.8M 75

Source: Washington Post, 4/28/95
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The format of most talk shows is political in nature. The February issue of Talkers

Magazine presents its list of the most influential and important talk show hosts.

Selections were based on ratings, impact, influence, longevity and potential. USA
TODAY's Robin DeRosa profiles 22 of them. Each was asked to place himself or herself
on the liberal/conservative dial (1 the far left, 10 the far right). Hosts Don Imus, Rush

Limbaugh and Howard Stern refused interviews. Surprisingly, the survey indicated a

balanced political spectrum.!! This survey is supported by a recent Times-Mirror poll

which found that out of a sample of 112 hosts, 39 percent voted for Clinton, 23

percent for Bush, and 18 percent for Perot in the last election!2, Table VII-IV

summarizes the results (see Appendix IV for a detailed description of each host).

Table VII-IV
Major Talk Shows
On Air Personality Affiliation Where Heard Political Rating
Gloria Alfred KABC, LA Southern California 2
im Bohannon Mutual Broadcasting Systems 400 Stations 5
Neal Boortz WSB, Atlanta About 38 States 4/9
Charlie Brennan KMOX, St Louis St Louis 4
Dr. Joy Browne WOR Radio Network More than 190 stations 4.5
David Brudnoy WBZ, Boston Northeast 9
Alan Colmes Major Radio Network About 110 Stations Moderate
Blanquita Cullum Cullum Communications 25 stations 6.5
Bob Grant WABC, New York City About 40 Stations 7-8
Ken Hamblin Entertainment Radio Network 65 Stations 22
Chuck Harder* People's Radio Network 300 Stations Politically Neutral
Michael Jackson KABC, LA Southern California 3.5
Victoria Jones WWRC Washington area 3.5
Tom Leykis Westwood One Network More than 125 Stations 3
G. Gordon Liddy Westwood One About 225 Stations 7.5
Michael Reagan Major Radio Network About 100 Stations 6.5
Neil Rogers WIOD, Miami Southeastern Florida -25
Dr. Laura Schlessinger SMI Broadcasting About 85 Stations 6to 10
Mike Siegel KVI, Seattle Western Washington 5
Armstrong Williams Salem Radio Network About 30 stations 10
Bruce Williams NBC Talknet About 400 Stations Right of center
erry Williams WRKO, Boston New England a populist
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While political formats dominate talk radio today, opportunities for nonpolitical based
programming are increasing. Michael Harrison, the Publisher of Talkers Magazme

explains:

“Sometimes I think the movers and shakers in the larger marketplaces of ideas are more
hung up lately on winning some kind of game than actually pursuing truth. ...Self-proclaimed
liberals and conservatives in both politics and the media seem fo be committed to becoming
stereotypes of their own ilk and would have us believe the other side is always 100 percent wrong.
Everyone loses credibility...when that happens.

But, then again, that is exactly what spawns more diversity and more opportunity. One niche
creaftes the need for another niche or to be more precise, a counterniche. The fact that conservatives
are doing better than liberals on talk radio but are so full of themselves, is opening the door for a
new land of liberalism. The fact that talk mwo Is so caught up in politics (which is only one

the door 1o, amming. Go with the flow and keep an open
mind. This long, strange trip hasen’t even gotien started.”

Talkers Magazine, June 1995.

Customer Profile

There is a misconception that the talk radio audience is downscale, alienated and
blindly does what it is told. According to a leading Democratic pollster, ...“The worst
mistake we made was thinking talk-radio fans were beer-swilling malcontents who

only talked to themselves.” 14

In reality, a survey by former Perot pollster Frank Luntz found that talk radio listeners
are actually an economically upscale group who distrust the mainstream media but are
no more ‘angry’ than other voters. Sixty-three percent of upper-income college
graduates listen at least once a week, compared with only 45 percent at the bottom of

the socio~economic scale. 15

People who listen to talk radio tend to be more politically active and informed. An
October 1994 Times Mirror survey found that 64 percent of those who regularly
listened to talk radio had thought about the upcoming elections, while only 35 percent
of non-listeners had.1¢ Talk radio listeners are more likely to contact Congress and get
involved with issues. A survey conducted by Simmons Market Survey found that 51

percent of the listeners are heavy newspaper readers.1?
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The average age of the listener is higher for talk radio than it is for FM muSic-based
formats. Statistical Research, a Westfield NJ based research firm found that in a survey
of 12,098 people nationwide that 25 percent of men 55 and older reported listening
exclusively to AM radio while only 2 percent of men 18 to 24 listened exclusively to
AM radio.18

Industry Trends

Legislation has just repealed radio ownership rules that limit the number of stations
that can be owned by one person. The National Association of Broadcasters and radio
group owners agree the move will help the industry because it places radio on equal
footing to compete for advertising dollars with cable and telephone companies who
currently do not have rules limiting ownership.19

The move to deregulate ownership rules may have the most impact on the small to
medium-sized markets. In 1984 the FCC added 689 new FM stations primarily in
smaller markets without changing the ownership rules. Owners of these small market
stations have competed against each other for limited advertising revenue and many
have scrambled just to survive. Relaxed ownership rules would allow for increased

financial strength and economies of scale in operations.20

One major consequence of deregulation is to increase the demand for less-expensive
syndicated programming, because owners generally do not want to shoulder the costs
of hiring additional staffs. This has created a boom for syndicators.2!

Currently, about 1,100 stations simulcast, meaning they run duplicate programming,.
These stations represent fertile ground for the continued growth of talk radio.z2

Much of the reason for the growth of syndicated programming has been the
proliferation of satellite broadcasting. Satellite broadcasting greatly reduces the cost of
receiving high-quality programming.23
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“It was very expensive, and that’s why you heard talk radio primarily in the largest
markets. Small stations couldn’t afford either the talent to run these shows profitably,
or the line costs to get them from the syndicators,” according to Robert Unmacht,

editor of the M street Journal.24

Prior to satellite broadcasting, programmers purchased air time on individual stations.

VII-8
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Summary
The Radio Industry

What does all this mean?

1.
2.
3.

Radio is a critical part of the $160 Billion Advertising Industry.

Radio Advertising is almost a $11 Billion industry.

Radio is projected to be the fastest growing of all media over the next five
years with over seven percent annual growth.

4. Talk radio is responsible for much of the growth.

Talk radio is currently the most listened to format with almost half of all
Americans tuning in.

Talk Radio is the third most popular format based on number of affiliates,
behind country and adult contemporary.

Radio stations formatted for talk radio have grown over 233 percent in the
past five years.

There are almost 1100 stations formatted for talk radio and the number is
growing,.

The average talk radio listener is more upscale, has higher disposable
income, and is slightly older than the average radio listener.

10. Radio is a Great Business to be inl

Why is The POSITUDE® Connection a critical part
of The POSITUDE® Revolution?

“The concept of the talk show host-as-revolutionary is deeply rooted in American

history with such skilled radio practitioners as Huey Long and Father Charles

Coughlin. What talk radio may have done is tap an overlooked motherlode of

discontent.”

John Patton, Associate Professor of Communications at Tulane University
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The Training Industry

We live in an very competitive world. Companies no longer compete solely within
national boundaries; but are forced to contend with highly-motivated and lower cost
adversaries from all over the world. These lower-cost producers place tremendous
pressure on U.S. companies to hold down costs. To succeed in this environment,
companies have been forced to eliminate all excessive overhead, including
nonproductive employees, through the process of downsizing and rightsizing. The
remaining employees are required to be more creative, adaptive, flexible, and
productive with fewer resources. Traditional job descriptions are no longer applicable
as the employee is required to wear many hats. This has lead to companies of all sizes
investing billions of dollars in employee training. The Carlson Learning group reports

that 80 percent of the companies in America rate training their employees a high

priority.

Successful companies have always believed there was value in investing in employee
training. According to a recent Ernst and Young study, companies that treat employees
as valuable assets, invest in training programs, and use innovative workplace

practices are more profitable than those that don’t.

Training encompass many areas. It deals with specific job-related skills, the handling of

stress and anxiety in the workplace, and improving communication skills between

people.

Trends in the Workplace

Current trends in the workplace affect all companies, not just the large concerns.
Companies of all sizes are reacting to the increased competitive environment by
reducing their scope of operations, using temporary workers, and outsourcing. The size
of the firm does have an impact on company response. The larger the firm the more
pronounced the trends. Table VII-V presents the results of a survey conducted with

companies comprising of 100 + employees. (1,119 companies were surveyed)
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Table VII-V
Trends in the Workplace

Initiative All Sizes  100-499 500-999 1000-2499 2500-9900 10000 or morg

Total Quality management 58 57 57 64 68 65
Development of an organizational mission 51 52 46 52 48 45
Transition to team-based structure 44 44 40 49 45 56
"Partnering” with suppliers/customers 34 33 31 44 49 48
Downsizing 31 28 35 36 51 56
Re-engineering 31 29 32 43 53 56
Increasing use of "contingent

workers", as opposed to permanent

employees 20 19 23 22 21 32
Increasing use of "outsourcing” 14 13 17 19 26 34

source: Lakewood Publications, Training Magazine Oct, 1994

The remaining employees are expected to be more productive and flexible than ever

before. Companies are turning to employee training as one of the major means to

preparing their employees to deal with higher level of expectations. Last year

companies with over 100+ employees spent over $50 billion on fraining with the

projections for this year even higher. (Figures for companies with under 100

employees is unavailable)

Table VII-VI
Actual and Forcasted Training Expenditures
1993 - 1995
_______________ Reported Changesin 1934 Budgets  Budget Predictions for 1995
% Reporting % Predicting
Greater Than % Reporting %ReportingLess  Greater than % Predicting % Predicting
Industry 1993 Same as 1993 than 1993 1994 Same as 1994 Lessthan 1994
Manuafacturing 46 44 1 45 51 4
Transportation 42 46 12 ] 53 14
Wholesale/ Retail Trade 45 46 10 48 49 4
Finance/ Insurance/ Banking 40 50 11 44 54 2
Business Services 39 47 13 50 43 7
Health Services 46 45 8 47 47 7
Educationa Services 41 52 7 4 57 3
Public Services 27 56 18 g 57 16
All Industries 41 48 11 43 51 6

source: Lakewood Publications, Training Magazine Oct, 1994

The trend in training expenditures is upward. Table VII-VI indicates that most

companies are planning to spend the same or higher amounts on training in 1995
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than they did in 1994. Increases are not limited to companies in one or two industries
but are widespread across all industries with the public service industry forcasting the
smallest increase in spending (by number of companies) and manuafacturing and

health services showing the largest.

Training is also spread across different professions. Over 70 percent of the
organizations surveyed provided training to their middle managers, while 40 percent
provided fraining to production workers. The average hours of training received
ranged from 19 per year for administrative employees to almost 40 per year for

salespeople.
Table VII-VII
Training Across Professions
. Projected
Number of Average Projected total

Organizations Individuals number of  hours of

Providing Trained hours training

Training (%) (mitlions) ddivered  delivered

Job Category (Millions)

Salespeople 42 43 38 163.3
Professiohals 65 82 35 285.3
Middle Managers 72 33 32 105.7
First-Line Supervisors 67 4 31 124.6
Senior Managers 62 1.4 30 727
Customer-Service People 50 73 30 219.6
Production Workers 40 126 30 3768
Executives 70 1 2 287
Administrative Employee 67 52 19 98.8
Total 47.3 1475.5

source: Lakewood Publications, Training Magazine Oct, 1994
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Of the $50 plus billion spent on employee training during 1994 approximately 80
percent was spent in-house and the rest outsourced. The type of training did not have
much influence on whether training was provided in-house or outsourced. Most types

of training were provided by a combination of inside and outside source. Table VII-VIII

illustrates.
Table VII-VIII
Sources of Training
Sources of Training
%Provided % Provided
by in-house by outside % Provided
staff only suppliesonly by both
Job Title

Salespeople 2 12 62
Professionals 13 18 69
Middle Managers 17 10 73
First-Line SQupervisors Zr 10 64
Senior Managers 12 20 69
Customer-Service People 39 6 55
Production Workers 43 4 48
Executives 11 31 59
Administrative Employee 27 14 59

Source: Lakewood Publicaions, Training Magazine Oct, 1994
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[he delivery of training runs the gamut from interactive CD’s (perhaps the wave of the

‘uture) to video tapes and live lectures. Video tapes and live lectures are the most

popular format. According to The Carlson Learning Group, “even in the face of these

enormous technological changes, when it comes fo developing a fraining program thai

has genuine lasting impact, nothing can replace the effectiveness of live personal

fraining.”
Table VII-IX
Training Methods

Compuler
Conferencing

CD-ROM

Multimedia

Teleconferencing
(audio only)

Video
Teleconferencing

Interactive Video

Self-Assessment/Self-
Testing

Noncomputerized self-
study

Films

Audiotapes

Computcr-Based -
Tratning

Slides

Case Studies

Games/Simulahions

Role Plays

One-on-One
instruction

Leclures

Videotapes

source: Lakewood Publications, Training Magazine Oct, 1994
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Summary

The Training Industry

What does all this mean?

1. The training industry is hugel

2. Over $50 billion was spent last year with companies of 100+
employees.(The figures for companies with under 100 employees is
unavailable)

Over $10 Billion was spent on outsourcing,

80 percent of companies place a high priority on training,

Training covers all fields and professions.

The most popular form of training is video and lectures.

NS J ok

Company downsizing and outsourcing are trends that will continue in the

future.

8. Ascompanies downsize if is reasonable to assume increased outsourcing of
training needs.

9. Qutside firms are going to be needed to pick up the slack.

10. Training is a Greaf Business fo be inl

Why are the POSITUDE® Seminars a critical part
of The POSITUDE® Revolution?

“When it comes to developing a fraining program that has genuine lasting impacit,

nothing can replace the effectiveness of live personal fraining”.
The Carlson Learning Group, May 1995
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Man’s mind strefched fo a new idea never goes back fo its original
dimensions.

Oliver Wendell Holmes



POSITUDE»
Life With an Attitude... Strictly Positlve!

The POSITUDEe Marketing Plan

We underpromise and overdeliver!

POSITUDE®s marketing strategy is to enhance, promote and support the fact that our
nationally syndicated radio show, The POSITUDE® Connection and our
personal/business seminars, The POSITUDE» Seminars fill a major void. Our products
are unique. The POSITUDE® Connection appeals to a very targeted market that is
actively searching for ways to make and keep their lives positive. The POSITUDE®
Seminars differentiate themselves by centering the training around the POSITUDE»
concept. Qur signature POSITUDEs program is called "Strictly Positive." It promotes all
the POSITUDE» philosophies. The two major ones being:

= I can't control how I feel, but I can control how I think and act.

There are always two ways of looking at life; the glass is half empty
or the glass is half full. We teach ways to show people how to look at
the glass as being half full.

= A three part affirmation message: I am, I can, I will.

ITam: Teaches people to value the talents and skills they have.

Ican: Teaches people to utilize their talents through positive
affirmations and attitudes. |

I'will: Teaches people to make a contract with themselves
establishing goals and priorities for life.
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The overall marketing plé.n for our product is based on the following fundamentals:

POSITUDE® Inc., is in the personal development business.

— Many people who attend personal development seminars are
business people. They will be one of the vehicles to help us enter the
corporate training business

— We purposely did not address this in our plan even though we
currently have over 100 corporate training programs available.

Our market is the 2 percent of the adult population actively searching for
ways to make their lives better.

Our primary channels of distribution are twofold: First, is the medium of
radio. Second, our seminars offer live, personalized training.

For The POSITUDE® Connection our goal is to capture 30 percent of our
target market (2 percent of the adult population) the first year.

For The POSITUDEp Seminars the marketplace for the seminar business is
so large that a quantifiable forecast of market share is not practical.

To prove the value of The POSITUDEe Connection and The POSITUDEs Seminars we

have done the following:

1. A 10 year track record of proven success in the seminar training business.

2. Gathered numerous letters of support from major advertisers.

We have conducted an unscientific survey of over 1,000 people regarding
the demo of our product, its concept, and its viability. The feedback has been

overwhelmingly supportive.

4. We are in the process of conducting several focus groups.

Have signed a contract with The Talk Radio Network, a national
network with 268 station affiliates.
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Sales Strategy

The POSITUDE® Connection should be treated as a short-term product. The staying
power of the program is dependent upon its ability to build and maintain a viable
audience base for advertiser support. The POSITUDE» Seminars should be treated as a
long-term product. This segment of the business will be built through developing an

ongoing positive reputation through referrals from satisfied customers.

As such, the target market segments to focus on are the following: For

The POSITUDE® Connection we have two separate primary markets. The first
market is the radio stations around the country that we must convince to air 7he
POSITUDE® Connection. The second market is our target audience which is the 2
percent of the adult population actively searching for ways to make their lives better.
Our strategy is to market The POSITUDEs Seminars through The POSITUDE»
Connection. We will also rely on our partner radio stations to utilize some of their
advertising time to promote The POSITUDE® Seminars. As people call 1-800-
POSITUDE to find out more about the seminars, we will send them a brochure
explaining the seminars in greater detail. The brochures will include discount coupons
as incentive for bringing others to the seminar. We will also utilize the internet
through all the online services by sending E-mail to our target audience within a

geographical area.

For The POSITUDEs Seminars, our target market is our radio audience and the 80
percent of American businesses that believe in formalized employee training. Because
of The POSITUDEeConnection’s and The POSITUDE®Seminar’s special market
characteristics, our sales strategy incorporates a two tiered approach. First, it is
imperative that we get on the air in as many markets as possible by October 2, 1995 to
participate in the critical Fall rating period. Second, much of the promotional effort for
The POSITUDE»® Seminars will be from The POSITUDEsConnection. Consequently, our
primary focus over the next several months and throughout the first year will consist
of acquiring radio affiliates to broadcast The POSITUDEsConnection.
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Positioning

The POSITUDEs Seminars will be different than our competition!

1. We will teach the tools necessary to lead more productive, fulfilling,
profitable and positive lives.

2. Our seminars will be educational, entertaining, and funl

3. We will underpromise and over deliver!

The POSITUDE® Connection will be seen by the radio stations as a total marketing
package.We differ from our competitors because of the following:

1. We offer a great advertising vehiclel
We will be a traditional product in the sense that we will draw a viable audience for
advertiser support. What makes us different is that The POSITUDE# Connection will
attract an upscale audience in an environment that is “safe” for all advertisers. The
program is “safe” because of its positive content. We will not infentionally offend any
individual or organization.

2. The POSITUDEe Connection will enhance the Station’s imagel

The positive nature of The POSITUDE® Connection will enhance the image of the

station within its advertising community.

3. The POSITUDE» Connection will help develop key community relationships!

We will enable the stations to build key community relationships through the localized
interview segment within The POSITUDE» Connection.

4. The POSITUDEp Connection will be perceived as a local program!



POSITUDE»
Life With an Attitude... Strictly Positive!

The localized interview Segment will give the show a local flavor. This will make it
easier to generate revenue compared to other nationally syndicated radio shows. The
local sales staff will have an easier time selling advertising.

5. Additional revenue opportunities!
We will provide the means for additional revenue by offering the stations the
opportunity to participate in our seminars. Stations can participate by advertising and
promoting The POSITUDE» Seminars for a percentage of the total revenue.
The resulting Selling Basis for our product, is then:

1. For the radio stations.

The POSITUDEsConnection offers a completely different option for the radio station to
generate more revenue than the traditional radio program.

2. For the listening audience.
The POSITUDE® Connection represents a way for our target audience o help make

their lives better. It is a way for our audience to fill their lives with upbeat, and positive

information through an entertaining format on a daily basis.

Pricing
The prices for our products are determined first and foremost by:

1. The POSITUDE» Connection’s advertising rates are based on the audience
we generate and market prices.
2. The POSITUDE» Seminar’srates are determined by what the market can

support.
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Current Selling Methods

I. The POSITUDE® Connection

The sales approach to radio affiliates will consist of a comprehensive sales presentation
using the power of multimedia. We will develop a promotional video, an audio
demonstration tape, an interactive CD/disk, and a four color professionally developed
print presentation. Our sales staff will systematically target group owners and
individual radio stations with the talk radio format in the top 20 markets. We will also
actively pursue smaller markets after the major ones have been cleared. To facilitate
this process we have contacted and come to an agreement with The Talk Radio
Network out of Oregon. The contract has been signed. The Talk Radio Network has
approximately 268 stations, mostly in medium and small markets.

1. The Posifude Seminars

The primary sales approach for The POSITUDE® Seminars will be through The
POSITUDE# Connection. This a major competitive advantage for us. Attracting seminar
participants will be easier for us because we will have established name recognition
with 7he POSITUDE#e Connection. Our radio affiliates will also be our seminar
partners. They will serve many roles. They will help us promote 7he POSITUDE®
Seminars using their air time. They will also help us facilitate The POSITUDE®
Seminars. The level of participation for each radio station will vary. It is in the stations
best interest to maximize the seminar attendance. The additional revenue they can
generate will be based on the total draw of the seminar.
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Our Strategy

We will have one person overseeing The POSITUDEs Seminar operations. We project
this one person can coordinate and oversee the successful implementation of up to 150

seminars around the country on an quarterly basis.

Once we secure a radio station affiliate, our goal is to conduct a seminar by the end of

the third month and every three months thereafter.

Why would a radio station want to promote

our seminars on their air?

1. Revenues from The POSITUDE» Seminars conducted within their listenership
will be shared with the radio station. They will receive ten percent of the gross

ticket sales. They will also have the opportunity to sell or distribute POSITUDEs
merchandise with their own local marketing message on it.

2. They will have the opportunity to promote themselves by co-sponsoring the
seminars (i.e. The WXYZ radio POSITUDE» Seminar).

3. They can sell the spots to advertisers to sponsor the seminars.

4, We will create solid, positive name recognition. By investing with us in the
short-term, we will create a demand that will out pace the supply in the long
term.

As The POSITUDE® Seminars srow in recognition -~ organizations and corporations
will want us to bring the program to them. This will help us reach people around the
USA and the world who have not tuned in to The POSITUDE® Connection.
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Marketing Responsibilities

Marty Rolnick will oversee the marketing activities of The POSITUDE» Connection and
Jeff and Rosanne Taylor will oversee the marketing activities of The POSITUDE®
Seminars.

Coverage

There are 188 million adults (18 +) in this country. Our target market is 2 percent of
this group. That equates to a potential market of almost 4 million. The initial target
area for The POSITUDE# Connection is the top 20 radio markets. The top 20 markets
represent the quickest path to reaching our coverage goals. OQur first year goal is 70
percent coverage of the country, or coverage reaching almost 132 million. Within the
70 percent coverage, our goal is to reach 30 percent of our target market (2 percent of
adults 18 +), or 800,000 adults.

The development and growth of The POSITUDE® Seminars will occur as we establish
market presence within a given marketplace.

Customer Service

Radio stations don’t have the time nor the personnel to devote to a project that does not
offer a significant refurn on their investment of time and money. Qur role is to provide
support and top-of-the-line service to our radio affiliates. The POSITUDE» Connection
will be a first-class, informative, and entertaining radio program. Our affiliates and
our listeners will never be disappointed. We will always under-promise and over-
deliver!

Our affiliates and listening audience can reach us anytime at 1-800-PQOSITUDE.
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Advertising and Promotion

POSITUDE®, Inc. recognizes the key to success at this time requires extensive
promotion. This must be done aggressively on a wide scale. To accomplish our sales
goals, we require an extremely capable advertising agency and puiolic relations firm,
Upon funding, an agency shall be selected and, with their assistance, a comprehensive
advertising and promotion plan will be drafted.

Objectives

= Position POSITUDE® as the leading personal development company in the
market.

= Acquire, through market research, significant information to create

immediate and long-term marketing plans.

=» Create advertising programs supporting our position as an innovator in the

radio and training industries.

Media Objectives

Qur media objectives are to establish an image of POSITUDEg as a organization that is
professional, completely reliable, innovative, and highly positioned in the market.

Media Strategy

= Select primary business publications with high specific market penetration.
-Electronic Media
~Broadcast/Cable
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= Schedule adequate frequency of ads to impact market with corporate image
and product messages.

= Where possible, position advertising in or near articles on industry and
appropriate editorials.

We will develop an advertising campaign built around our innovative approach,
beginning with a "who we are” statement and supporting it with ads that reinforce the
leadership and a message of getting connected to POSITUDE®.

Advertising Campaign

The best way to reach our potential customers in the radio market is twofold. First, to
reach our potential radio partners we must first advertise our arrival through the
industry trade publications and support it with a strong public relations strategy.
Second, the dominate means of reaching our listening audience will be through our

audience referrals and through the advertising on our radio pariner’s air time.

Reaching future seminar participants will require advertising on The POSITUDE®
Connection and very targeted mailings, faxes, and other print media.

Promotion

In addition to standard advertising practices, we will gain considerable recognition
through our community involvement and our listening audience. With regards to 7he

POSITUDEsConnection audience we will “falk the talk” and “walk the walk” Behind
the scenes we will direct our listeners to the appropriate support group they might
need. Word will travel fast that we truly care about our listeners.
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Trade Shows

There are four national conferences we will participate in. There are two for the radio
industry and two for the training industry. There are also numerous state conferences.
We will endeavor to attend the most appropriate ones.

Sales Support Collateral Materials

POSITUDE® Inc., has developed a variety of collateral materials to support our sales
efforts. These items include:

=> A promotional video tape.
= A demo audio tape.
= An interactive CD/disk.

= A four-color brochure.
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You can achieve anything you want in life, you just have to help enough
other people get what they want!

Zig Ziglar
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Financial Projections

The financial projections are comprised of three main sections. The initial investment
required, operating cash flow projections, and the exit/payback strategy. The initial
investment represents the funds needed to open the doors of POSITUDE®, Inc., and to
provide enough working capital to support operations until cash generated from
revenues exceed operating expenses. The operating cash flow projection represents the
best forecast of revenues with the expenses incurred to generate those expenses. The
exit/payback strategy represents our estimate of 1) what the value of POSITUDE®, Inc.
will be in five years, and 2) possible exit strategies for the investor. The success of
POSITUDE®, Inc. and all of the projections are based on establishing The POSITUDE»
Connection as a nationally syndicated radio talk show. Success is defined as achieving
70 percent coverage of the United States and reaching 30 percent of our target market
within the first year.

Initial Investment Exhibit IX ~ 1
POSITUDE®, Inc
Exhibit IX-I presents the funds needed by Asjffug_zesded
August 1, 1995 to open the doors of Current Assets
POSITUDE® Inc. and get The POSITUDE» Cash $ 50,000
. . . Supplies 500
Connection on the air. Headquarters willbe |  stationary 2,000
. Sales Materials 10,000
a 900 square foot office at the Sealund Total Current Assets § 62.500]
building in Clearwater, Florida. The Fixed Assets
primary fixed assets needed are production Computer $ 25129
_ _ (2) TVWVCR/Tape Player 937

equipment for The POSITUDE» Connection. Phone System 2,032

) Production Equipment 42,895
The leasehold improvements represent the Leasehold Improvements 10.000
funds needed to establish the studio and Total Fixed Assets $ 80893

: : Character Development $ 2,000

furnish the office. The character Organizational Coets $ 25000
development of $2,000 was the fee charged Sales Materials $ 10,000
by Brad Nix for preliminary development of |Total Assets $_ 180,493}

IX-1
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The POSITUDE® Characfers, “Posi” and “Tudi.” Organizational costs represent the costs
of the business plan and initial legal fees. Current assets include miscellaneous office
supplies ($500), stationery (business cards, letterhead, and envelopes, $2,000). Sales
materials (four color brochures, audio and video tapes, and an interactive CD,
$10,000). Cash is budgeted for the initial start-up period until The POSITUDE®

Connection is on the air.

Additional cash infusions needed are $800,000 by the initial air date of October 2,
1995 to support promotional activities and working capital needs. An additional
$100,000 will be needed by September 30, 1996 to support higher working capital
requirements for the second year. The total amount of capital needed is $1,080,493.

Cash Flow Projections for the First Two Months

The period from opening the doors to the initial broadcast date of October 2, 1995 will

be used as follows:

Purchasing and setting up the production and office equipment.
Developing and printing stationery.

=

=

= Securing all needed licenses and permits.

= Developing the sales presentation packet (approximately one month).
=]

Beginning the process of achieving name recognition for The POSITUDE»
Connection through press releases and advertising in trade journal.

= Targeting select radio stations to carry The POSITUDE» Connection.
= Developing an action plan to begin marketing The POSITUDEp Seminars.
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Exhibit IX - II
Start-Up Period
Breakdown of Expenses
Once the sales presentation packet Expenses August - September
is completed, Marty and another
3 : Travel $ - § 2,500
salesperson will begin the process O 1 400 400
] Entertainment 500 500
of contacting group owners and Erers 1500 1,000
general managers of radio stations Wages 10.000 18,333
Benefits 1,000 1,833
in the top twenty markets. Stations Group Health Insurance 267 1.067
Postage 500 500
in smaller markets will also be Ovudicated phoneline - -
Satellite rental -
contacted. Initial fravel expenses Accounting - - -
Promotions! Advertising - 5,000
are budgeted at $2,500 for Miscstlaneous 1,000 2,000
Total Expenses $ 156687 § 34,133

September. Travel expenses will
average $6,100 a month beginning in October.

Other projected expenses include:

Office: $1200 per month, based on $13 a square foot and $200 a month for furniture
rental. All utilities except phone are included in the rent.

Entertainment: $500 per month for local entertaining,.

Phone: Estimates of our own long-distance phone charges and the charges associated
with the 1-800~POSITUDE line.
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Wages: Exhibit IX - III
Salary Structure: First Year of Operation
The salary structure of

e Person Position Annual Salary

POSITUDE® Inc. 1s given Al Ruechel President $100,000
: o B - < Samm Simpson On Air Talent $100,000
in exhibit [X - 1L The first M arty Rolnick M arketing Director $120,000
month only Marty will M ark M cCrickard Production Engineer $70,000
Jeff & Rosanne Seminar Directors $60,000

draw a salary. In ? A ccount Executive $60,000
? Seminar Coordinatoq $30,000

September, Mark, the 2 Office M anager $30,000
ITotal Annual Salaries $570,000

Account Executive, and the Office Manager will begin drawing salaries. Al, Samm, the
Seminar Coordinator, and Jeff and Rosanne will begin drawing salaries in October.

Benefits (FICA and unemployment taxes): FICA and unemployment taxes are
estimated at ten percent of salaries.

Group Health Insurance: Health insurance is estimated at $3,200 per person per year.

Postage: $500 a month for correspondence to affiliates, prospective advertisers, and
listeners.

Accounting: Accounting related activities are budgeted at $15,000 per year. This
includes preparation of all tax documentation and financial statements.

Satellite rental: Fees for getting on the air are $175 per hour. This includes the cost of

all air time and the assistance of the network with our affiliate relations.

Dedicated phone line: The cost of the phone line to carry the program from our studio
to the satellite uplink is approximately $2,500 a month.

IX-4
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Promotional/Advertising Budget:
Promotional activities for the
coming year include 1)
maintaining a presence in the
major trade publications, and 2)
attending major trade shows.

The major trade publications
come out on a weekly basis. We
will advertise in each publication
bi-weekly. This will give usa

national weekly presence.

Exhibit IX-IV

Positudss, Inc.

Promotions/Advertising Budget
Type of Page Frequency Cost Tolal

Electronic Media  Full Color 1 $7100 $ 7,100

Half-Page B/W 13 $2,533 32,929

Third-Page B/IW 13 $1,480 18,980
Broadcast Cable  Full Color 1 $7,000 7,000

Half-Page B/W 13 $2,805 36,465

Third-Page B/W 13 $1,870 25,610
Total - Print Media $ 128,084
Trade Shows § 20,000
Miscellaneous $ 11,916

Total Promotional/Advertising Budget

$ 160,000

il

We recognize the importance of generating free publicity through editorials and
Television and Radio sections of major newspapers.

First Year of Operations

The POSITUDE® Connection

The first year of operations will be spent marketing The POSITUDEs Connection to
radio stations across the country. We projeét by the end of the first year of broadcast,

we will be on a minimum of 150 radio stations that cover 70 percent of the population

of the United States. Qur goal is to reach 30 percent of our target market (2 percent of

the adult population). We are prepared to give back to our radio partners up to 90

percent of our advertising air time the first year.



POSITUDE®
Life With an Attitude... Strictly Positive!

The POSITUDE» Seminars.

The POSITUDE® Seminars will begin four months after the initial air date on each radio
affiliate. Based on the experiences of R.C. Taylor and Associates we believe each market
can support four to six seminars per year. We conservatively project an average of 20
seminars per month for the remaining eight months of the first year, slightly more
than one per radio market.

Exhibit IX~V
The estimated per person revenue and Postude Seminars
expenses are based on the experience Revenue
of R.C. Taylor & Associates. The travel Price per Participant 5 1%
1 Fixed Expenses (per seminar)
and accommodations expenses assume Roco, s %0
flying in and lodging a speaker for the Audio/ Visual 75
ying Zing a spe. . Seaker 850
weekend. Marketing expenses include Travel & Accomodations 1,000
. L . . Marketing Expenses 1,000

purchasing air time and direct mail Total Fixed Expenses "$ 3225
CXpEnscs. Variable Expenses (per participant)

Materias $

Food 25

Total Variable Expenses $ 75
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Exhibit IX-VI
One Seminar Assuming an average of 50 participants per
&'Si,f,;',rb,d p::“dm s seminar gross revenue would be almost
H-:-':r &',’.,".“,,L‘}";';‘,'m 3 91{'550 $10,000. The sales commission to the stations
Fixed Expenses (per saminar) is a bonus paid to the individual station to get
m?u Visual s 3(7?, them to help promote the seminars. Based on
me; Accomod ations 1,% the projections each seminar is estimated to
Marketing Expenses 1,000 . o
Total Fixed Expenses “$3z%| generate almost $2,000 in positive cash flow.
Variable Expenses (Based on 50 participants) Five seminars a week or 20 per month will
Malterials $ 2500 .
Food 1250| generate an average profit of $36,000 per
Tota Variabl $ 3750 ) .
erietieBpens=s month after all direct expenses (excluding Jeff
Total Bxpenses $ 6975
& Rosanne’s salary and the salary of the
Gross Profit “$ 2715 . .
seminar coordinator.
Sales commission to stalions $ o5
Seminar Profit “$ 1,80
POSITUDE® Merchandise

Audio and video tapes, T-shirts, hats, pins, and other POSITUDE» - related merchandise
will be sold at each seminar and made available for promotional activities. Based on the
experience of Jeff & Rosanne we project merchandise sales averaging 6 percent of the
revenues of The POSITUDEp Seminars. The average markup is 60 percent on the
merchandise. Therefore, if the average seminar generates $3,750 in gross revenue,
merchandise sales will average $585, yielding gross profit of $219 per seminar.
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Second Through the Fifth Year of Operations

By the beginning of the second year The POSITUDE» Connection will be on
approximately 150 stations. Our coverage will be 70% of the country. Based on our
market projections, our billable advertising rate will be approximately $926 per 30
second spot. At a 90% sellout(i.e. we sell 90% of available advertising time) our second
year’s gross revenue from advertising sales will be approximately $5.2 Million.

Table IX-VII illustrates our projected advertising revenues based on our estimated

market share and coverage.

Table IX-VII
Advertising Revenue Projections
Target

Year Coverage Market Share Total Revenue
1995/96 0 0 $ -
1996/97 70% 30% $ 5,206,032
1997/98 80 50 $ 9,906,624
1998/99 90 50 $ 11,147,76(
1999/00 90 60 $ 13,371,69¢

Based on target market of adults 25 to 54.
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Table IX-VIII
The POSITUDE# Connection Revenue Projections
Years 2 and 3

POSITUDE ® REVENUE PROJECTIONS

Year 2 @70% Coverage=473,000 Adults 25-54

1,575,000 potential aundience 1st 2nd 3rd 4th
70% coverage and 30% of the target market QTR QTR QTR QTR TOTAL
120 spots/ wk
13 weeks/ gtr
1560
90% Sellcut ave cost
1404 spots @ost/ spot $927 $927 $927 $927 $927
Total Revenue $1,301,508 $1,301,508 §1.301,508 $1,301,508 $5,206,032
Net Revenue (85%) $1,106,282  $1,106,282 51,106,282  $1,106,282 $4,425,127
Net-Net (50%) $650,754  $650,754  $650,754  $650,754 $2,663,016
Year 3@ 80% Coverage=%00,000 Adults 25-54
1,800,000 potential audience 1st 2nd 3rd 4th
80% coverage and 50% of the target market QTR QTR QTR QTR TOTAL
120 spots/ wk
13 weeks/ qtr
1560
90% Sellout ave cost
1404 spots @cost/ spot $1,764 §1,764 $1,764 $1,764 $1,764
Total Revenue $2,476,656 $2,476,656 $2476,656 $2,476,656 $9,906,624
Net Revenue (85%) $2,105,158 $2,105,158 $2,105,158 $2,105,158 $8,420,630
Net-Net (50%) $1,238,328 $1,238,328 $1,238,328 §1,238,328 $4,953,312

Our potential target audience is 1,575,000 adults 25 - 54. We project to reach 30
percent of them on any given quarter-hour of our show, or 473,000 adults by the end

of the first year. The average market cost per thousand is $1.96. Based on this average

we can charge $927 for a 30 second spot. In a week we have 120 potential 30 second

spots to sell. We project to sell an average of 90 percent of those spots, or 108 per
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‘week, or 1404 per quarfer (13 weeks). By selling 1404 spots at an average $327 we

can expect to generate $1,301,508 gross revenue per quarter. This translates to

$5,206,032 per year. After agency commissions at 15 percent and sales commissions at

35 percent this nets out to $2,603,016 per year. Sales revenues for years three through

five are arrived at using the same formula. They are adjusted for increased coverage

and market share , accordingly.

Table IX - IX
The POSITUDEp Connection Revenue Projections
Years 4 and 5

Year 4 @90% Coverage=1,013,000 Adults 25-54

2,025,000 potential audience 1st 2nd 3rd

90% coverage and 50% of the target market QTR QTR QTR
120 spots/ wk
13 weeks/ qtr

1560

90% Sellout

1404 spots @cost/ spot $1,985 $1,985 $1,985

Total Revenue $2,786,940 52,786,040  $2,786,940

Net Revenue (85%) $2,368,899  $2,368,899  $2,368,899

Net-Net (50%) $1,393,470 $1,393,470 $1,393,470

4th
QTR  TOTAL

ave cost
31,985 $1,985

$2,786,940  $11,147,760

$2,368,899  $9,475,596

$1,303,470  $5,573,880

Year 5@ 90% Coverage=1,215,000 Adults 25-54

2,025,000 potential audience 1st 2nd 3rd

90% coverage and 60% of the target market QTR QTR QTR
120 spots/ wk
13 weeks/ gtr
1560
90% Sellout

1404 spots @cost/ spot $2,381 $2,381 $2,381

Total Revenue $3,342,924  $3,342,004  $3,342,924

Net Revenue (85%) $2,841,485 $2,841,485 $2,841,485

Net-Net (50%) $1,671,462 $1,671,462 51,671,452

4th
QTR TOTAL

ave Cost

$2,381 $2,381

$3,342,924  $13,371,69%

$2,841,485 $11,365,942

$1.671,462  $6,685,848

IX-10
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Beginning in the second year of operations we project to hold 10 seminars a week, well
within both our capabilities and what the market will bear.

-Merchandise sales will remain at six percent of gross seminar revenues.
Exhibits IX-X and IX-XI summarize the results of operations for the first five years.
Exhibit IX - X

Income Statement & Cash Flow Projects
Years One through Five

POSITUDE", Inc
Income Statement(s)
For Year Ended
1 2 3 4 -]

Revenue

Sales (advertising) $ - § 5,208,032 § 9,906,624 % 11,147,760 § 13,371,696

Sales (seminars) 312,000 838,000 936,000 936,000 936,000

Sales (merchandise) ——38025 114075 00 114075 114073 = 114,075

Total Revenue $ 350,025 % 6256107 $ 10958,699 $ 12,197835 § 14,421,771

Operating Expenses

Sales Commission $ - § 2603018 $ 4953312 § 5573880 § 8,685,848

Travel 73,200 716,128 79173 82,340 85.634

Office 16,800 17,472 18,171 15,888 19,654

Entertainment 6,000 : 8,240 8,490 8,749 7.018

Phone 30,000 31,200 32,448 33,746 35,096

Wages 570,000 582,800 818,512 641,172 666,819

Benefits 57,000 59,280 81,651 84,117 86,682

Group Health Insurance 22,404 23,300 24,232 25,201 26,210

Postags 8,000 8,240 8,450 8,749 7,019

Dedicated phone line 28,800 28,952 31,150 32398 33,692

Satelite rental 90,958 94,8236 88 421 102,358 106,452

Accounting 30,000 31,200 32,448 33,748 35,098

Pramoticns/Advartising 159,998 168,356 173,052 179,974 187,173

Depraciation 16,199 18,198 16,159 16,199 16,188

Miscellznsous 24 000 24 960 25,858 28,997 28,077

Totaf Expenses $ 1,131,285 § 3,779,018 § 8,175,707 § 6,844,522 § 8,006,668

Earnings Before Taxes $ (781,370) § 2,477,088 § 4,780,992 § 5353313 § 8,415,103
Taxes - 658,367 1,912,397 2,141,325 2,566,041
Net Income $ (781,370) $ 1818721 § 2888595 $ 3211988 § 3 845.062
+ Depreciation 16,188 16,199 168,199 18,198 18,199
« Increase in Accounts Recelvables - 1,928,232 550,424 310,284 555,004
+ Increase in Accounts Payabls - 963,116 273,212 155,142 277,992
Cash Flow from Operations 3 (765 171! ! 871,804 § 2,609,582 3 3.0731044 ! 3 SSTIZGB :

IX-11
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Exhibit IX - XI
Balance Sheet(s)

POSITUDE®, inc

Baiznce Sheet(s)
30 -Sep 99 0-Sep-00 |
Assets
Cument Assets
Cash $ S0000 3 200 § 35029 § 1,006833 § 3610414 § 8689459 § 10,276,727
Accounts Recelvable - - - 1,928,232 2,470,058 2,786,940 3,342,924
Supplies 500 500 500 500 500 500 500
Stationary 2,000 2,000 2,000 2,000 2,000 2,000 2,000
Saies Malerials 10000 10000 10,000 10,000 10.000 10
Total Current Assets $ 62500 $ 47529 § 47,529 § 2945564 3 6,105,570 § 9488899 § 13,83215¢
Fixed Assets
Computer $ 25120 § 25128 § 25120 % 25,120 3 25129 § 25120 § 25128
(2) TVIVGR{Tape Player 837 937 937 837 937 97 a7
Phone System 2,032 2,032 2,032 2,032 2032 2,032 2,052
Production Equipment 42898 = 42,895 42,895 42,895 42,895 42,895 42,805
Leasehold Improvements — 10000 10,000 10,000 10,000 10000 .. 10000 10,000
Totel Fixed Assets $ 58093 § B8OOGS § 80,983 § 80,993 § 80,893 3 80,963 § 80,693
Less: Accumulated Depreciation - - (16,199) (32,397} (48,598) (84,794) {80,993)
Net Fixed Assels $ 80953 § 80993 § €4.794 § 48,506 $ 32397 § 18,199 $ [+3
Other Assets
Character Davelopment $ 2,000 $ 2000 $ 2000 § 2000 $ 2000 $% 2,000 3 2,000
Crganizational Costs 25,000 25,000 25,000 25,000 25,000 25,000 25,000
Sales Materials 10,000 10,000 10,000 10.000 10.000 10.000 10.000 |
Total other assets 3 IT000 % 37000 § 37,000 § 37,000 § 37,000 §$ 37000 % 37,000
Total Assets L8040 5130093 5. 140023 33031160 § 6174063 3 9542007 § 12860151
Liabilties & Owners' Equity
Current Liabilities
Fayables . ] - 3 - 3 993,116 § 1,238,328 § 1,393,470 $ 1,671.482
Owners' Equity
Equity 180,493 180,493 980,493 1,080,493 1,660,493 1,080,493 1,080,493
Retained Earnings - {49 800) (HAL170)1 987,551 3,858 147 7,068 134 10,917,196 |
Total Lisbilities & Equity 100200 5130093 5149223 3 3000160 3 S174060 3 9542097 3 12000151

Nofes:

= All operating expenses except sales commissions and depreciation are

=

expected to grow by 4 percent per year.

Revenue projections do not reflect inflation.

=) Sales commissions are based on industry standard (15 percent agency

commission and 35 percent sales).

=> Advertising revenue will be collected three months after invoice date.

=

=

Sales commissions will be paid on collections only.

A marginal tax rate of 40 percent is assumed.
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Exit Strategy

Based on our projections, and assuming POSITUDEs, Inc. is worth a minimum 10
times earnings, our estimated value is $38 million five years from the date of the first
broadcast. Compared to other media companies, an earnings multiple of 10 is very
conservative. Exhibit IX - XII presents the most recent P/E ratios for some of the largest
and most well-known media entities (July 11, 1995). These companies were selected
for comparision purposes because most producers of radio programming are privately
owned.

Exhibit IX-XII
Company P/ E Ratio
71 11/ 95

Cap Cities 21.9
CcBS 20.8
(0{0) 4 491
Gannett 16.1
News Corp 12
Jacor 42
Infinity 584
Westwood 504
Viacom 15
Tribune 73.2

At the end of five years we will explore various exit strategies designed to maximize the
value of the shareholders equity. Alternatives include a debt for equity swap, an initial
public offering, or an outright sale of POSITUDE®s, Inc.

What does this mean for our Investor?

If all of our projections hold true, our investor can anticipate the value of their initial

investment to be in the range of 9 times the initial amount five years from now.

IX-13
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Exhibit IX ~ XIII presents possible future values for investing with us today*.

Exhibit IX - XIII
Initial Investment Projected Return

$10,000 $90,000
$25,000 $226,000
$50,000 $450,000
$75,000 $675,000
$100,000 $900,000

$500,000 $4,500,000
$1,070,493  $9,634,437

* The projected return on investment is based on many assumptions, including;:

1. Our ability to meet our projections.

2. The value of the firm equalling or exceeding 10 times earnings five years
from now.

3. The existence of a viable secondary market for our securites.

IX-14
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Paying atfention fo simple little things that most men neglect makes a few
men rich.

Henry Ford
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ALLEN W. RUECHEL

2994 Longbrooke Way

Clearwater, Fla. 34620
813-536-7763

PERSONAL
Date of Birth -6/26/51
62" - 185
Married, 4 children
Excelient Health

PROFESSIONAL OBJECTIVE
To fully utilize my communication skills for an organization committed to
quality journalism and committed to delivering an exciting, entertaining,
and creative product.

EDUCATION
B.S. lowa State University, 1975
Journalism-Mass Communications
Graduate School, lowa State University
Broadcast Journalism

PROFESSIONAL CREDENTIALS:
1986-present WTSP-TV, TAMPA-ST. PETERSBUBG . FLA
*Anchor-Reporter Noon News and
Good Morning Tampa Bay
*Space, Education, Political Specialist
*Radio Talk Show Host- WYTA

1982 - 1986 KIVI-TV, ST, LOUIS, MO,
- *Weekend Anchor-Reporter

* Aviation, Business, Science Specialist

1979 - 1982 WBBH-TV, FORT MYFRS FLA,
*Anchor 6 pm -11 pm News
*Assistant News Director

1976- 1979 . WAST-TV, ALBANY, N.Y.
*Anchor-Reporter 6pm-11pm News
*Producer-Anchor News Magazine Show

1972- 1976 WOL-TV, DES MOINES-AMES 1A,
*Anchor-Reporter 6pm-10pm
*Weathercaster
*Documentary Producer-Anchor



ALLEN W. RUECHEL

AWARDS AND HONORS
EMMY AWARDS-NATAS

FLORIDA-1991

*News Reporting- Challenger Investigation
What caused the Shuttle to Crash: Exclusive information

*Investigative Reporting- Dessert Storm Drugs
Why the Military covered up the abuse of Drugs during the Persian Gulf
Warl

MISSOURI-1984

*Best Investigative-Spot News- DC 3 Crash
How poorly trained refuelers caused the fatal crash of a DC 3.

AVIATION-SPACE WRITERS AWARDS
*Best Series- Air Wars
_ How deregulation is destroying the airline industry.
*Best Single Report
The Fight To Save TWA!

ELORIDA_MEDICAL ASSQGCIATION
*Best Medical Reporter-1981
*Best Medical Documentary-1981

FLORIDA HEALTH PROFESSIONALS
*Best Medical Communicator in the State-1982

ASSQCIATED PRESS-FLORIDA
*Best Documentary-Haiti: Flight from Poverty-1981

UNITED PRESS INTERNATIONAL-FLORIDA
*Best Documentary-Cancer Time Bomb, 1980
*Best Spot News-Cuban Boat Lift, 1980
*Best Documentary-Haiti: Flight from Poverty- 1981

UNITED PRESS INTERNATIONAI -NEW YORK
*Best Enterprise Reporting-The “Ski” is falling-1978
*Best Feature-Twins-1978
*Best Newscast-1978
*Outstanding Newscast- 1979
*Qutstanding Spot News-ShootOut-1979
*Outstanding Sports Feature-World Series Heros-1979

NEW YORK BROADCASTERS ASSQOCIATION !
*Best Public Atfairs Series-SPECIAL EDITION, 1978 and 1978
Al Fiueche! Producer-Host



OTHER INTERESTS:
*Professional musician and writer
*Licensed Soccer Coach
*Two Years East African Mission Fields
*Motivational Speaker
*Youth Counselor
*Elder and Music Leader
*SAC and PTA Member

REFERENCES AVAILABLE UPON REQUEST



Ms. “Samm” Simpson

614 D Grove Court

Dunedin, Florida 34698

Home # (813) 733 - 7807 Mobile # (813) 449 -3458

1984 - Present - Vice President of Marketing / Audio Visual Director
Raymond James & Associates, St. Petersburg, FL

Producer, Writer, Director, Editor and On-Air Spokesperson/Interviewer for
marketing, sales, and training corporate videos and audiotapes, including film
commercials currently airing on CNBC and CNN: manager of our in-house AV studio
(recently upgraded to a digital production facility): instructor of on - camera
communication and presentation skills. I've conducted over 700 one - on - one
interviews, produced and directed over 100 video shoots in Florida, the Bahamas,
Virginia, Delaware, and Iowa, and written and directed documentaries for the Florida
Orchestra, Florida Council on Economic Education and a variety of non-profit
organizations. -

1982 -1984 - WFTS - TV, Tamva, FL - Creative Services Director
Writing, producing and directing skills were divided between commercial and
promotional spots. I also wrote, edited and presented on-air news segments.

1979 - 1981 - WSRE-TV, Pensacola, FL - Production Engineer
My technical respon51b1ht1es included camera set-up, master control room sthcher,
audio control, tape operation and edltmg -

1978 - 1979 - KHOW-FM, Denver, CO - On-Air Personality -

1978 - KBCO-FM, Boulder, CO - On-Air Personality

1975 - 1977 - KORS - FM, Minneapolis, MN - On-Air Personality

1974 - 1975 - KFMH - FM, Muscatine, IA - Music Director and On-Air Personality

Additional Educational Experience _

1981 - The Directors Guild Teachers' Workshop w/ George Wallace in New York

1982 - Panavision's "Production Techniques in Electronic Cmematography New
York seminar with Harry Mathias, ASC.

1989 - Universal Studios Florida Film Technology Training School - Orlando, FL

1994 - Present - Eckerd College, St. Petersburg, FL - Creative Writing Major

Additional Professional Expenence (Partial List) :
Radio V/O - Tech Data Corporation, Radio Curacao, Publix, Safety Harbor Spa, AMC

Theaters, St. Petersburg Times

Television/Industrial V/O - American Direct Marketing, Sun Bank Trust Company, St.
Petersburg Junior College, Florida Citrus Council, Sarasota General Hospital
On Camera Spokesperson/Actress - Templeton International, Compcare, Hercules
Media Engineering , Raymond James & Associates, Heritage Asset Management,
Principle in “In Ferret Tempo” - Film by Jon Lamoreaux, USF Master’s Film Program

Tapes and references are available upon request.




MARK A. McCRICKARD
6386 68TH STREET NORTH
PINELLAS PARK, FL 34665
{813) 545-0939

PREVICQUS EMPLOYMENT HISTORY

Countxyeide Chxistian Center - December 1992 - Present
Position: Preduction Director

Regponsible for the coordination of all production aspects of
church services and special functions. Responsible for computer
generated graphics including animations (3D Lightwave), video
communications and special productions, Proficient in live sound
reproduction and theatrical 1lighting. Responsible for the
enlisting and training of volunteer staffing of production related
duties,

ental Managen - July 1991 - Present
Pogition: President

Established sole proprietorship in EMC, Inc. in July, 19%1. BMC
conducts Phase I & II environmental property assesswments, UST
closures, monitoring well construction and groundwater sampling,
for wvariocus clients in the lending, property management and
engineering professions.

Jones Rdmunds and Associstes - October 1989 - July 1991
Position: Transactional Audit Program Coordinator

Duties - Developed procedures f£or company with regard to conductirg
environmental audite. Responsible for training staff members on
audit procedures. Developed marketing tools and conducted aumerocus
conference seminars. Conducted numercus phase I & IT audits, UST
closures & compliance inspections, soil gas surveys and groundwater
flow determinations.

GENSTAR CORPORATION - December 1588 - October 1989
Position: Executive Vice President

Duties - sales and wmarketing. Conducted preliminary demographic
study in order to determine potential market resulting in the
formation of tha Genstar Corporation. Designed company name, logo
and letterhead; designed, developed and implemanted complets
marketing plan with initial focus on commercial lendars. Designed
and developed promotional material, i.e., sales lettars, graphics,
hand-outs and follow-up matarial. Scheduled and conducted sales
meetings primarily with commercial lendexs in the Tampa Bay area.



Duties - technical. As a result of generating marketing wmaterial,
I researched various sources of information including, but not
limited to, United States Congressional Records, Code of Federal
Regulations (CERCLA, RCRA, SARA III), EPA publications and
personnel, DER publications and personnel, Florida Statutes, County
Technical Services, etc. The results of the study provided the
foundation of an acceptable methodology for performing
Environmental Risk Assessments on commercial propertiea. 1 have
conducted on-site inspections of commercial propertiea, UST
compliance inspections {FAC:17-61) UST instrumentation, inspection
and troubleshooting. Assisted in the design, development and field
congstruction of tamporary monitory well points in order to take
cost efficient ground water samples. Interfaced with laboratory
chemists in conducting sample analyses.

Duties - administrative. Developed and implemented job costing
procedures for proposal generation, self-taught Auto CAD for the
purpose of generating quality report graphics. Written final phase
I ERA reports documenting envirommental condition of subject
properties.

Trained tachnical field support in operations and procedures
governing sample gathering, magnetometer scans, historical and
current aerial photographic¢ investigations and chain of title
records research.

ASSOCTATED POWER SYSTEMS, INC - April, 1988 - October 1989

Position: Marketing Director. buties - sales and marketing.
Designed, developed and implemented wmarketing strategles.
Resultant in over 10 million dollars in bid requests., Primary
market: engineering services relevant to powar generation
(nuclear). Secondary market: defense contractors.

GROUP EEALTHE MARKETING - June, 1987 - April, 1388
Position: Life and Health agent. Duties: Sales and Marketing

COUNTRYSIDE_CERISTIAN CENTER August 1984 - June 1987

Position: Youth Director. Duties:. Responsible for development of
youth program including organization, teaching, counseling,
community activities, foreign mission trips and social activities.

Position: Sound Technician. Duties: Designed, installed,
operated and maintained 48 channel 15,000 watt professional sound
reinforcement system. Skille: Schematlc interpretation, wiring,
audio equipment use, soldering, audio environmental balancing.



RODUCATION

1979-1981, Auburn University, Biochemistry

1978-1579, Snead State Junior College, Biochemistry

May, 1990, Hazardous Materials Institute, EN-1 40-Hour 8ite
Inspection Course

May, 1990, 40-Hour AHERA Certification Course

August, 1990, 24-Hour Federal Environmental Regulation Course
February, 1990, 0SHA 1910,120 Hazardous Material Communications 40-
Hour Course Certificate

REGISTRATIONS/CERTIFICATIONS
Registered Environmental Property Asaessor, REPA #103%

Certified Building Inspector (AHERA), Certification #6696

NRC-Approved Radicactive Materials Safety and Containmant Course
Completion Certificate

OSHA 1910.120 Certificate



OBJECTIVE

EXPERIENCE

MARTIN Z. ROLNICK
2920 Tambay Avenue
Tampa, FL 33611
Home: (813) 839-5449

A management position with an entfrepreneurial spirit, enabling me to make a
positive difference in the lives of the people | work with on a regular basis.

National Sales Manager, WTSP, Citicasters, Inc. Tampa, FL
November 1991 to Present _

- Rf?_?_p?nsible for 20 million of national revenue for 14th market, ABC/CBS
affiliate.

- Managed 15 offices, over 50 sales people and managers nationwide

- Maijor client and agency contacts in New York, Atlanta, Detroit, Chicago, Dallas,

Boston and Los Angeles.

Increased National Market Share from 19.4 to 21.2 (3rd qtr 93 to '94)

Developed, implemented and achieved specific marketing plans.

Helped market WTSP to various community organizations.

Successfully trained National Personnel to maximize station revenue.

Hlave successfully created and presented effective computer generated marketing

plans.

- Assist in the process of forecasting National revenue and setting of National
budget, then achieving that revenue goal. Over 98% accuracy!

- Operate the cost of travel and entertainment across the U.S. within the confines
of the budget.

- Provide the National Sales force with all sales pieces, one-shests, comparisons,
competitive data that will allow for the most prepared sales team possible.

- Maximize the inventory avaitable and coordinate its use with the Local Sales

anager.

- Develop a relationship in local area of National clients to ensure client
satisfaction, increase WTSP's edge.

- Instrumental in the effective pricing of WTSP inventory.

- Political Specialist.

- Hired initially to mend critical business relationships. The buying community had a
negative perception of the station. The Rep had no leadership. Mission was
accomplished within first 6 months.

- Detailed experience in Affiliate switch from ABC to CBS, June 1994,

- Detailed experience in National Rep change from HRP to Telerep, 1993.

National Sales Manager, Capital Cities/ABC-TV National TV Sales Charlotte, NC
January 1990 - November 1991

- Responsible for the operation of 5§ million dollar regional office for Capital
Cities/ABC National TV Sales.
- Eepresent 8 Capital Cities/ABC owned stations in 6 out of the top 10 markets and
in top 40.
- Over-achieved budget by 16%, 1991.
- Was one of only four offices out of eleven to make budget in 1991.
- \(I)VnTI{(I office to sell $200,000 "Rising to the Challenge” Public Service Campaign on

- Was voted to Board of Directors for AWRT, Charlotte Chapter



- Successfully coordinated 1991 Fali Premiere Party for entire Charlotte advertising
community. ) .

Account Executive, Capital Cities/ABC-TV National Sales, Inc.  Chicago, lllinois
(Promotion from Detroit Spot Sales) November 1984 - January 1990.

Account Executive, ABC-TV Spot Sales, Inc. Detroit, Michigan
November 1982 to November 1984

- Back up to sales manager.

- Represent 8 Capital Cities/ABC Owned Stations in 6 of fop 10 Markets.

- Handle $9.0 Million in annual sales volume with major agencies including Young &
Rubicam, Campbell Ewald, Kenyon & Eckhardt, Ross Roy, W.B. Doner, Leo
Burnett, Gardner Advertising, NVV. Ayer, & Tathem Laird, Kudner.

- Major accounts include Nestles/Stouffers, Chevrolet, K Mart Corporation, Eastemn
Airlines, National Car Rental, Ralston Purina, Proctor & Gambie, United Airlines,
Kelloggs, Beatrice and Chicagoland Pontiac Dealers.

- Utilized creative pricing and inventory control to maximize revenue and make
Detroit 1st share performer of the 7 ABC offices, 1983-1984.

- Consistently achieve secondary sales objectives by developing new business.

- Developed, presented and soid major 1984 Winter Olympic Participation to New
advertiser for over $250,000.

- Sold $120,000 Summer Olympic participation to new advertiser on cold call.

- Won major sales contest among all ABC sales people enabling me to attend Los
Angeles 1984 Summer Olympics.

- Won major "Specials” sales contest on WXYZ-TV Detroit against all ABC Spot
Offices, 1986.

Account Executive, WKYC National Broadcasting Company Cleveland, Ohio

May 1981 to November 1982

- Handled second largest list with annual volume of $1.5 million.

- Worked successfully with major agencies including Carr Liggett, Griswold
Eshelmann and Nelson Stemn.

- Major accounts included McDonald's, Arby's, Wendy's, major banks and retailers.

- Utilize quantitative and qualitative research studies to develop effective sales
marketing tools.

- Won 1982 sales contest competing against all NBC sales offices.

Account Executive, WLWT, Mulii-Media Broadcasting Cincinnati, Ohio

- Sold Cinti Reds & Cinti Bengals sports sponsorships to major appliance dealer
and Coca Cola.

Account Executive, WIS-TV Cosmos Broadcasting Columbia, South Carolina
January 1980 - July 1980

- Sold major Co-op schedule to first time television automotive advertiser.

Account Executive, WZTV. Reel Broadcasting Nashville, Tennessee
May 1979 to January 1980
Research/Marketing Analyst, H-R Television New York, New York

November 1978 to May 1979



EDUCATION

B.A. Communications, Bowling Green State University, Ohio 1978

Graduate Studies, University of South Carolina, University of Cincinnati 1979-1980
Graduate Executive Technique, Tampa, Fl. 1993

Graduate Executive Speaker Institute, Charlotte, N.C. 1990

ABC Sales Management Seminar, "Xerox: Professional Selling Skills III", 1985
ABC Sales Management Seminar, "Herb Cohen: The Art of Negotiation™, 1983

NBC Sales Management Seminar, "Lee Dubois Sales Seminar”, 1981

INTERESTS & ACTIVITIES

REFERENCES

Past Member, AWRT, Chariofte chapter
Toast Masters, Charlotte

Past Member, Chicago Broadcast Advenrtising Club
Past Member, ADCRAFT, (Detroit Advertising Ciub)

Varsity Soccer - 4 years (all Ohio award - 1976)
- Coaches Award, Most Improved, 1976

USSSA Softball, 1978 - 1983 (All World Team, 1978 and 1981)

Will be furnished upon request.



RESUME
ALAN JEFFREY TAYLOR

PROFESSIONAL: 1939 - Present: Vice President,
R.C. Taylor nnd Associates, Inc.
The POSITUDE® Training Company

1984 - 1989; Regional Sales Mapager
Philadephia Micrographics

1980 - 1984: Director of Informaton Systems
Sun Oil Company

1974 - 1988: V.P, Internal Operations
Maryland Natiosal Baak

1968 - 1974: Directar of Marketing
Bata Shoe Company

EDUCATION: Political Science
University of Tennessee
Knoxville, TN

Business and Marketing
University of Maryland
College Park, MD

Buwsiness and Marketing

John Hopkins University
Baltimore, MD

Certified Consnltant

* DiSC Behuvioral Styles

* Adventures ix Attitades

+* Baseline Needs Analysis Products
* DISC Management Strategies

* DISC Sales Strategies

* Service Quality Institate Products
* TTI Analysis Products

* Eagle Flight Products



RESUME

ALAN JEFFREY TAYLOR

Page 2

ORGANIZATIONS: * Presest Member: Carison Lelrlh; Co. Advisory Council

AWARDS:

PERSONAL:

* Presest Member: Greater West Chester Chamber of Commerce
* Presest Member: Chester Connty Business Counncil

* Present Member: Great Valley Business and Development Center
* Past Chairperson: Friends for Magple Foundation :

* Past Nadonal V.P. of ARMA

* Past President of 3 loeal ARMA Chapters

* Past Co-Chair of West Chester Day on the Job Campalgn

* 1993: Neographics Award for Graphic Communication
* 1992: Who's Who Woarldwide
* 1992: Phlladeiphia 180 - Fastest Growing Privately Ownd
Companies in the tri-state aren
* 1992: West Chester Chamber of Commercs- "Day on the Job"
* Awards from Carison Learning Company
1992 President’s Award
1992 Double Diamoad Award
1992 Outstanding Sales Achicvement
1991 Diamond Award
1991 Outstanding Accomplishment Awurd
* 1990; DuPont’s Recognition Award
* 1977: Maryland Goversors Citation
* 1977: Young Banker of the Year Award

Married to Rosanse Taylor in 1984
1 daughter - Jackie Taylor

Home: 11 Cannon Hill Road
West Chester, Pn 19382
610-793-37!2

Office: 125 Commaens Court
Chadds Ford, PA 19317
610-558-9240

Avocations:
* Fawily * Goll

* Sports * Birds



™ R.C. TAYLOR AND ASSOCIATES, INC. |

. As a consultant, my field of specialization is COMMUNICATION: Prople communicating

with People, and TQM (Total Quality Management) start-up and re-coergization.
1 eam design, train , and/or consult skillifally in the following sreas:

* Attitudes, Interaction, and Achicvement

* BASELINE Survey Assessment Tools

* Challenge of Change

* Coaching and Couaseling Skills

* Competency Design Consulting and Training
* Couflict Resclution

* Crestive Problem Solving

* Customer Service (Exteraal and Internal)

* Futwristic Thinking

* Giving and Receiving Criticism

* How to Give & Performance Appraisal

* How to Receive a Performance Appraisal

* Innovate with C.A.R.E, Team Coaching

* Imterpersonal Communication Skills

* Leadership Dyeamics

* Mansgement Strategies: Managing People and Performance
* Meatoring

* Quality 1nterviewing

* Risk Taking: A Guide for Decision Makers

¢ Sales Strategics

* TQM Consalting sad Traiaing

* Time Management

* Team Building

* Team Building - Level Two

* The Visienary Leader

* Working Together: Being Effective in 2 Multicaltural Organization



RESUME
ROSAMVE CAPPIELLO TAYLOR

PROFESSIONAL:  1986-Preseat: President,
R.C. Taylor and Associates, Inc.
The POSITUDEe Training Company

1985-1986; Director of International Marketing
Spitz Space Systems

1975-1985: AMP Products Corporation, Inc.
Clerk/typiat
Customer Service Representative
Sales Correspondemt
Sales Represeutstive
Assistant Product Marketing Manager

EDUCATION: A.B. Biology
Imymacuints College
Malvers, FA

Certificate in Business

Villanova Usiversity
Villazovs, PA

Post Gradunte Stedies
Wilmington Graduate School
Wilmington, DE

Certifled Consultant

* DISC Bebavioral Styles

* Adventures in Attitwdes

» Baseline Needs Anatysis Products
* DISC Mannpement Strategies
* DISC Sales Strategies

* Service Quatity Institnte Prodocts
#* TTI Analysis Produncts



RESUME

ROSANNE CAPPIELLO TAYLOR

Pagel

ORGANIZATIONS: * Prescat Member: Greater West Chester Chamber of Commerce

AWARDS;

PERSONAL:

* Present Member: Chester Conaty Business Council

* Present Member: Great Valicy Business and Development Ceater
* Present Member: Delaware Management Professionals

* Prcsent Member: Natioual Assoclation of Women Business Owners
* Past Chairperson: Friends for Maggie Foundation

* Past Member/Area Director, NAFE

* Past Member, Womes in Electronics

* Past Member, Women's Referral Network

# Past Chsirperson: Grester West Chester Chamber of Commerce

* 1992: Who's Who Worldwide
* 1992: Philadelphia 198 - Fxsiest Growing Privately Owned
Companies in the tri-state ares
* 1992: West Chester Chamber of Commerce- "Dsy on the Job™
* Awards from Carison Learning Company
1992 Presideat’'s Award
1992 Double Dismond Award
1992 Outstanding Sajes Achlevement
1991 Diamoud Award
1991 Outstanding Accomplishment Award
* 1999: DuPoat's Recoguition Award
* 198%8: Who's Who of Emerging Leaders in America
* 1987: Who's Who of American Business Woman

Married to Jeff Taylor in 1984
1 step daughter - Jackie Taylor

Homwe: 11 Cangen Hil Road
West Chester, Pa 19382
610-793-3782

Office: 125 Commons Court
Chadds Ford, PA 19317
610-558-9100

Avoeations:

* Family * Reading
* Sport/Excrvise  * Animals
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Appendix II

Letters of Support



OUTBACK STEAKHOUSE, INC,

550 North Reo Street « Suite 200
Tampa, FL 33609
Telephone 813/282-1225 Fax 813/282-1209

July 10, 1995

Mr. Marty Rolnick
Positude, Inc.
2920 Tambay Avenue
Tampa, FL 33611

Dear Marty:

I believe the concept of the Positude Connection radio program
would be a great addition to the broadcast industry.

Outback Steakhouse’s goal is to gain the greatest exposure for
the advertising dollar invested. If the environment in which our
advertising is placed, is positive and appeals to that mindset,
it is always a more productive place to put your advertising.

Based on your demo program, I believe the Positude Connection has
great opportunity to appeal to a varied cross section of America
and will be an excellent program. Not only will it appeal to a
quality audience, but the positive environment will help
advertising maximize the impact of ocur message.

I wish you success and look forward to working with you in the
future!

Sincerely,

| 10
w EN A \ —
Nancy Schneid

Vice President-Marketing

NS:amz



Gregory L. Ismay
Partner

W CHICAGO 900 North Michigan Avenue, Chicago, IL60611 312 951 4337
June 27, 1995 '

Mr. Martin Z. Rolnick
POSITUDE CONNECTION
2920 Tambay Avenue
Tampa, FL 33611

Dear Marty:

I think the Positude Connection is a great opportunity for advertisers to
more effectively reach their target audiences.

JWT handles regional advertising for Ford Division all around the country.
We truly pride ourselves in not only being the best, but being the only ones
who do what we do.

Our regional efforts have helped the Ford Taurus win the distinction as #1
selling car in America; claim title to the #1 selling vehicle in the world - the
Ford F-Series; and Ford Division garned five of America's top ten selling
vehicles over all.

As media becomes more and more fragmented, agencies will continue to look
for more effective ways to target the demographic profiles of their clients'
buyers. I would surmise that individuals who seek positive messages and
gravitate toward self improvement are in the demographic profile most dear
to agencies and companies alike -- those with disposable income!

I am very interested in hearing more about advertising opportunities with
Positude Connection, and look forward to a continued dialogue.

Sincerely,
Greg Iginay
Gl/jt :



ALAN ELKIN

June 21, 1995 Chief Executive Office

Mr. Martin Rolnick
Positude, Inc.

2920 Tambay Avenue
Tampa, FL 33611

Dear Marty:
I like the concept of the Positude Connection radio program.

Active International prides itself on maximizing our clients’ advertising
needs. QOur clients include Ocean Spray Cranberries, Casio, Inc., SmithKline
Beecham, First Brands, Hickey Freeman, CIGNA, and Gerber Products, just
to name a few. Our goal is to gain the greatest exposure for the advertising
dollar invested. The environment in which our advertisement is placed is as
important.

Based on your demo program, I believe the Positude Connection will be an
excellent program to advertise our various clients’ messages in. Not only
will it appeal to a quality audience, but the positive environment will help us
maximize the impact of our message.

I wish you success and look forward to working with you in the future.

Warm regards,

(o

ASE/fs

One Blue Hill Plaza, PO Box 1705, Pearl River, NY 10965-8705 Tel: 914-732-8500 Fax: 914-735-7665
EW YORK LONDON TORONTO PARIS MELBOURNE BUDAPEST HONG KONG TOKYD MEXICD CITY SYONE




E.A.A. Corporation
1236 66th Street North

Mcm"am St. Petersburg, Florida 33710
T g 813/381-6400
Fax 813/347-5983

July 10, 1995

Mr. Martin Rolnick
Positude, Inc.

2920 Tambay Avenue
Tampa, FL 33611

Dear Marty,

We at McDonald's have been thinking positive for 40 years, and you know what? It
works!! Your concept of a positude connection radio program is great. Based on your
demo program, I believe that you will have a definite winner. As you know,
McDonald's is one of the biggest advertisers on radio, and I know that once you are
on the air we wili be there with you. Your audience should be our target group of 18 -
49 year olds. We find that this group thinks win-win and are looking for
programming that they can relate to.

Marty, I wish you and your associates success and look forward to your first
broadcast.

Sincerely,

DSl o —

Edward Ameen
Owner/Operator

EA/dlm

enc
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Appendix III

Economic Analysis
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ECONOMIC CONDITIONS

National Economy

The following analysis is based upon a review of current economic statistics, articles in
the financial press, and economic reviews found in current business periodicals. The
purpose of the review is to provide a representative, "consensus” view of the current

condition of the national economy and its outlook.

The performance of the U.S. economy in 1994 was extremely strong. Unemployment
fell, inflation remained in check, and output grew, all despite a 300 basis point rise in
interest rates. Many economists atiribute the strength of the economy in 1994 to:

= The falling value of the dollar, which stimulated exports.
= Increased business confidence resulting in higher inventory levels.

=> The drop in interest rates in the early 1990s which stimulated consumer
spending.

The first quarter performance for 1995 was significant off relative to the last quarter of
1994. Growth in GDP was down, car sales were weak, job creation was stagnate,
interest rates fell, and the housing market was soft. However, the general consensus is
that the slowdown probably does not represent the beginning of a serious downturn.
Many economists contend the slowdown is more likely a momentary pause before
further expansion. The remainder of this section examines key components of the
economy.

Gross Domestic Product

The final quarter of 1994 produced an increase of $66.8 billion in real GDP, the
strongest performance in two years. Nonresidential fixed investment, consumer
spending, and exports, all grew at double-digit rates. The performance of the economy
in the first quarter of 1995 was a much weaker 2.8 percent (annualized). The increase
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in interest rates is given credit for the slower economic growth. Not all economists
share this view. Michael Lewis, of Free Market Inc., argues that it usually takes
between two and a half to three years for the economy to slow sharply after the first
tightening by the Federal Reserve. He believes that after modest growth for the next
several quarters strong growth will again resume.

Arnold Moskowitz of Moskowitz capital is not as optimistic. He believes we are
currently bearing the brunt of the Fed tightening. Moskowitz explains that consumer
spending is already being adversely affected by the higher interest rates. Moskowitz
sees a slowdown in export growth as well as the economies of many of the South
American countries experience slowdowns.

Most analysts anticipate moderate growth for the remainder of this year and into next,
which is primarily due to the impact that higher interest rates have on the economy.
The net effect will be an annualized GDP growth of somewhere between .8 and 2.3
percent. Table I presents the forecasts of nine economists surveyed in the July 3, 1995,

issue of Barron’s.

Table 1
GDP Forecasts
2nd - 4th Quarter, 1995
Latest Forecasts

Name Company 2nd Qtr 3rd Qtr 4th Qtr
ason Benderly Benderly Economics 1% 2% 3.50%
Louis Crandall RH Wrightson 0.5 2 3
[Maury Harris PaineWebber 2 1.5 2.5
Richard Hokenson_DL] 1.0- 2.0 35 35
[Lacy Hunt HSBC Holdings 0.5 -0.5 0.2
Dana Johnson st Chicago Cap Mkis 0 2 3
Ed McKelvey Goldman Sachs 0.4 1.7 2.9
John Silvia Kemper Financial 0-.1 1.5-2.0 1.5—2.QI
David Wyss Data Resources 0.5 1.1 0.5
Average 0.8 1.7 2.3

Source: Barron’s July 3, 1995 pp. 37.
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Index of Leading Economic Indicators

The Index of Leading Indicators of the economy was down more than a point from
February to April. The index is a composite of eleven indicators of economic

performance that attempt to measure economic activity up to nine months in advance.

Consumer Confidence

The index of consumer confidence fell to 92.8 in June down from 102.0 in May. The
Conference Board researchers characterize consumers as uneasy concerning job
security and guarded in their purchasing of interest-sensitive iters such as autos and
appliances.

Unemployment Rate/Industrial Production

A comparison between the unemployment rate and changes in the industrial
production index provide a good indication of future movements of the economy. The
rate of unemployment, which by most economists is considered a lagging indicator of
future economic trends, is less than 6.0 percent. The economy is expected to grow if
the unemployment rate reaches 6.5 percent or below. However, if the unemployment
rate falls below 6.0 percent (the unemployment rate at which many economists believe
rapid inflation sets in), it usually triggers substantial anti-inflationary moves by the
federal government and/or the Fed. These anti-inflationary moves can have the effect
of significantly slowing down growth in the economy.
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Exhibit II

Unemployment Rate and Production Index 1993 - 1995
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The monthly rate of change in the consumer price index (CPI) increased at an annual
rate of between 0.8 percent to 4.8 percent for 1994, The most recently monthly rate of
change was 3.2 percent (annualized) for May. Many economists believe that if the
inflation rate is between 3.5 and 5.5 percent, inflation will not have a disruptive effect

on the economy.

Exhibit 11

Consumer Price Index, 1993 - 1995

[——Cmmn'lerPrioe Index
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Money Supply

A relationship exists between the growth in the money supply, future economic
growth, and inflation. If the economy is operating at full capacity, excessive growth in
the money supply will correspond to higher prices without a corresponding increase in
economic output. If the money supply does not grow at a sufficient rate, economic
output will slow, and, eventually prices will fall. For much of 1994, and into 1995, the
growth rate in the money supply has been negative.

Exhibit IV
Money Supply
1993 - 1995
.00
. Do
§ 5,00 — Nominal M2
= 0.00 — Red M2
& (500
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Month

Movements in interest rates provide a good indication of how financial institutions and
other monetary policy makers view the economy. The Federal Reserve increased the
discount rate, the rate at which it lends money to commercial banks, from 3.00 percent
in January 1994 to its current level of 5.25 percent.
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Exhibit V

Selected Interest Rates
19931995
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Stock Market

The stock market is also used as a leading indicator of the economy. A rising market
indicates investor optimism regarding future economic conditions. A falling market
indicates investors are becoming more pessimistic. For most of 1994 no significant
trend in the S&P 500 can be distinguished.

Currently, the market is at or near its all time high. The S&P 500 has risen almost 19
percent since the beginning of the year. The Dow Jones Industrial Average has jumped
596 points since the beginning of the year close at 4,557 on June 30,

Summary

Interest rates are down, inflation is under control, the stock market is at or near its all
time high, and the economy continues to grow (slowly). What more could a new
venture ask for?

While economic conditions may not be perfect (they never are), we believe the
economy is solid and will not present any significant obstacles to our success.
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Appendix IV

Review of Radio Talk Shows
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Summary of 22 of the Top Radio Talk Shows

(according to Talkers Magazine)
Talkers Magazine, February 1995

Gloria Allred

-~ Age: 53

-~ Affiliation: KABC, L.A.

~~ Where heard: Southern California

-~ In radio: "Several years"

-~ Talkers description: "Feminist attorney; ultra-liberal.”

~- Political rating: 2

~~ Topics: Current events. "I have a controversial show, and it's very up to the minute.
(A story) could be coming across the wire a minute before the show starts and we'll

change the whole show."

Jim Bohannon

~- Age: 51

-~ Affiliation: Mutual Broadcasting System

-- Where heard: About 400 stations

-~ In radio: 35 years

-- Talkers description: "Well-respected by his peers as knowledgeable and even-
handed."

-~ Political rating: 5

-~ Topics: General interest. "I consider myself a militant moderate and . .. a voice of

reason. I think the far extremes have had too much of a voice in this country.”
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Neal Boortz

-~ Age: 49

-~ Affiliation: WSB, Atlanta

~~ Where heard: About 38 states

~~ In radio: 25 years

~~ Talkers description: "An attorney with an independent, anti-big government

stance."
~~ Political rating: "Socially, a 4. Government and economics, a 9."
-- Topics: Opposes "politically correct” thinking. "The truth is insensitive, life is

insensitive. Get used to it."

Charlie Brennan
~~ Age: 35
-~ Affiliation: KMOX, St. Louis
~- Where heard: In the St. Louis area
-~ In radio: 14 years
-~ Talkers description: "Moderate whose use of the power of talk radio as a
peacemaker has earned significant credibility.”
~~ Political rating: 4
~~ Calls himself "the last generalist. . . . I co-host the show with a guy named Kevin
Horrigan. We give our listeners both sides of every issue."

Dr. Joy Browne

-~ Age: 43

-- Affiliation: WOR Radio Network

-- Where heard: More than 190 stations

~~ In radio: 16 years

-~ Talkers description: "Psychologist. Serious, clinical and professional.”
-~ Political rating: 4.5
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-~ Topics: Conflict resolution, relationships. "This is a human soap opera. . .. On
political shows people want to hear themselves talk. On my show, they want an

answer, they want help."

David Brudnoy

~~ Age: 54

~~ Affiliation: WBZ, Boston

~~ Where heard: Northeast

-~ In radio: 20 years

-~ Talkers description: "Intellectual, eclectic . . . gay and HIV positive.”

-~ Political rating: 9

-~ Topics: Current issues. "I'm a libertarian conservative. I'm not one of those
authoritarian types that thinks the government should control what you do. Talk radio
is the only neighborhood left."

Alan Colmes

-~ Age: 44

-~ Affiliation: Major Radio Network

-~ Where heard: About 110 stations

~~ In radio: 10 years

~~ Talkers description: "Left-of-center humorist.”

-~ Political rating: He won't "type myself."

~~ Topics: Politics, social justice. "I think I'm quite moderate . . . I follow Limbaugh on
about 100 stations and I precede other conservatives, so I may be the only person

giving a different point of view."

Blanquita Cullum
~- Age: 40-something

-- Affiliation: Her own Cullum Communications
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-~ Where heard: 25 stations

-- In radio: 21 years

-~ Talkers description: "Single, female, Hispanic. Bilingual and dynamic."

-~ Political rating: 6.5 Topics: Politics, economics, gender relations. "I'm a
conservative, but balanced. My audience is smart enough to make up their own

minds."

Bob Grant
-- Age: "I don't tell."
-- Affiliation: WABC, New York City
-~ Where heard: About 40 stations
-~ In radio: More than 40 years
-- Talkers description: "Spits in the eye of political correctness and incites
controversy."
-- Political rating: 7 to 8
~-- Topics: Current events. "I liked if better when I was about the only conservative in
town; then 1 stood out. To maintain the high ratings that I've managed to . . . you can't

do it on politics alone. You have to entertain.”

Ken Hamblin

-- Age: 54

-~ Affiliation: Entertainment Radio Network

-- Where heard: 65 stations

-~ In radio: 13 years

~~ Talkers description: "Powerful, black conservative voice . . .incites controversy
among members of his own race."

-~ Political rating; 22
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-~ Topics: Social, politiéal; supports death penalty, thinks men have no right fo join
abortion debate. "Mine is not a placebo show. It is not a feel-good show. I'm an angry
American."

Chuck Harder

~~ Age: 51

~~ Affiliation: People's Radio Network

~~ Where heard: 300 stations

-- In radio: More than 30 years

-~ Talkers description: "Independent. Iconoclastic. King of the conspiracy theorists."

-~ Political rating; "Politically neutral."

~-- Topics: Of concern to average folk. "I'm for the little guy. I'm really into core
values; we're not affiliated with any church or group. I don't offer a show where we do
nothing but say, "Ain't it awful.' We talk about solutions."

Michael Jackson

-~ Age: 59

~~ Affiliation: KABC, L.A.

~~ Where heard: Southern California In radio: 44 years

-~ Talkers description: "A strong liberal voice. . . . One of radio's best interviewers."

-~ Political rating: 3.5

~~ Topics: Everything. "I'm weathering the storm of ... nastiness (in talk radio). I
think the public is going to get weary and wary of it."

Victoria Jones

-~ Age: 30-something

~~ Affiliation: WWRC, Washington, D.C.
~~ Where heard: Washington area

~~ In radio: 15 years
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-~ Talkers description: Rare female host of an afternoon drive show in a top 10
market. "British-born generalist.”

-~ Political rating: 3.5

-~ Topics: Cutting edge. "So-~called liberal issues are harder to get across to

audiences. . . . You can come across as being very dull.”

Tom Leykis

~~ Age: 38

-~ Affiliation: Westwood One network

-- Where heard: More than 125 stations

~~ In radio: 16 years

~~ Talkers description: "Argumentative, cynical and independent. A national
sensation among . . . young adult listeners.”

-~ Political rating: 3

-- Topics: Whatever's hot. "I'm willing to kick a-~. I'm not an NPR coma-inducing talk
host. I'm bombastic on the air, which most liberals are afraid to be."

G. Gordon Liddy

~~ Age: 62

~~ Affiliation: Westwood One

-~ Where heard: About 225 stations.

-~ In radio: 3 years

-~ Talkers description: "Surprises many with his eloquence and gentlemanly
manner." '

-~ Political rating: 7.5

-~ Topics: Political. Listeners "want to be heard because government has been
ignoring them, a government that feels superior, that treats them like a bunch of

rubes."
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Michael Reagan

~~ Age: 49

-- Affiliation: Major Radio Network

-- Where heard: About 100 stations

~~ In radio: 10 years

~~ Talkers description: "The son of Ronald Reagan and Jane Wyman would be a major
talk radio powerhouse even if he didn't come from such luminous roots."

~~ Political rating: 6.5

-~ Topics: Politics. "I try and tell people what is going on in Washington, how
politicians think."

Neil Rogers
~~ Age: 52
~~ Affiliation: WIOD, Miami
~~ Where heard: Southeastern Florida
~~ In radio: 34 years
-~ Talkers description: "Openly gay, stream-of-consciousness, oftentimes
vindictive gabber."
-~ Political rating: ~-25
~- Topics: "I don't do topics. I say a lot of things the average person would like to say
to his boss or whomever and they're not in the position to do it or they're too spineless.”

Dr. Laura Schlessinger

~~ Age: 48

-- Affiliation: SMI Broadcasting

-- Where heard: About 85 stations

-- In radio: 20 years

-- Talkers description: "A psychologist with an attitude . . . judgmental.”
-~ Political rating: 6 to 10, depending on topic.

7
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~~ Topics: Ethics, moraiity. "I don't like my show pigeonholed as a “psych show,’

because it's unique."

Mike Siegel

~- Age: 49

-~ Affiliation: KVI, Seattle

~- Where heard: Western Washington

~~ In radio: 22 years

~~ Talkers description: "Muckraker."

-- Political rating;: 5

~-- Topics: Activism, including organizing a boycott of Exxon and trying to stop the
S&L bailout. "Talk radio does have impact . . . The audience has the power and what
they choose to empower themselves to do is what will ultimately happen.”

Armstrong Williams

~~ Age: 35

-~ Affiliation: Salem Radio Network Where heard: About 30 stations

-~ In radio: 2 years

-- Talkers description: "Leading radio voice in black self-determination . . .
inspirational."

-~ Political rating: 10

-~ Topics: Family values applied to all issues. "There is something wrong with this
country and we've tried all the liberal policies and see where it has gotten us. We need
to g0 back to spirituality and traditional values."

Bruce Williams
-~ Age: "Older than dirt"
-- Affiliation: NBC Talknet
~~ Where heard: About 400 stations



POSITUDE -
Life With an Attitude... Strictly Positive!

-- In radio: 20 years

~~ Talkers description: "Highly rated . . . one of the pillars of talk radio in America."

-~ Political rating: "Fiscally conservative, socially in the middle someplace."

-~ Topics: Practical issues. "I never have a guest. The only people I talk fo are my
listeners . . . we talk about the stuff that you have some personal control over."

Jerry Williams

-~ Age: 71

~~ Affiliation: WRKO, Boston

~~ Where heard: New England

-~ In radio: Almost 50 years

-- Talkers description: "One of the original talk radio populists.”

-~ Political rating: "a populist.”

~~ Topics: Political. "Listener calls are what make talk radio function. I'm one of the
broader-based talk hosts, but I always include the callers. They're the heart and
strength of the program. Why would I just want to talk?"
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Appendix V

Agreement with the
Talk Radio Network



TALK RADIO NETWORK

AFFILIATION AGREEMENT

This agreement, made on the day of , 19
by and between Talk Radio Network, Inc. P.O. Box 3755, Central
Point, Oregon 97502-0033 (Network) and

(Broadcaster), licensed by the Federal Communications Commission
(Commission), Washington, D.C. 20554, to operate Radio Station
(Station), on a frequency of located

at

referred to as the "Parties".

1. TERM: This agreement shall become effective at ; on
the day of , 19, or as soon
thereafter as local interconnection facilities between the
Network anc¢ the Station can be installed, tested, and made
operational. It shall run in full force and effect for an
initial period of two (2) years; provided, after the first
ninety (90) days of program service hereunder, either party
shall have the option of terminating this agreement on not
less than sixty (60) days written notice.

2. PROGRAM SERVICE: Pursuant to Commission Rules 73.132 and/or
73.232, the Broadcaster will have first right of refusal to
any additional programming opportunities and the Broadcaster
must exercise such first-call rights within seventy-two (72)
hours after such additional programs are first offered in
writing (which may be delivered by telefax transmission) to
the Station. Failure to exercise such first-call rights will
release all rights for additional future programming on a
secondary affiliation to other broadcast facilities serving
the same local areas. Notwithstanding the foregoing, the
Network retains the absolute right to authorize any Station,
regardless of Affiliation, to Broadcast any Network program
deemed by the Network to be of outstanding regional, state or
national significance.

3. DELIVERY AND USE OF SERVICE: Except for such provisions as
the Networx may make for the Broadcaster's insertion of local

TRN Inc. PH: 503-664-8827 o FAX: 503-664-8261 * P.O.Box 3755 Central Point, Oregon 97502



DELIVERY AND USE OF SERVICE CONT'D...

deliver program services and the Broadcaster agrees to accept such
program services without interruption, deletion, or addition of any
kind.

GENERAL: The Broadcaster also agrees:

(a) That the Broadcaster will not under any circumstances delay or
rebroadcast any service provided by the Network without prior
written approval.

(b) To broadcast a minimum of six (6) minutes of network promotions
per week.

(c) To provide six (6) minutes of network commercial time per hour
during each hour of service.

(d) Any violation by the Broadcaster of these provisions governing
the use of Network program services shall be grounds for
immediate termination of this agreement by the Network.

SUBSTITUTION OF SERVICE: It is agreed that the Broadcaster reserves
the right to reject any Network program which the Broadcaster
believes to be unsuitable, or substitute any program the Station
deems to be of national importance provided that notification is
given to the Network seventy-two (72) hours in advance, or, if due
to extenuating circumstances, immediately thereafter. The Network
raserves the right to substitute program material which it considers
tc be of public significance, news events, etc., and shall notify
the Broadcaster in advance if reasonably possible.

PRCOF OF PERFORMANCE: In accordance with Commission Rule 73.1205
the Broadcaster agrees to complete Network provided "Monthly
Affidavit of Performance" reports and to return same to the Network
within ten (10) business days after the close of each Standard
Broadcast Month during the term of this agreement.

STATION LICENSES AND FACILITIES: The Broadcaster shall maintain for
the station such licenses as are necessary for the broadcast of the
Network services. The Broadcaster shall give the Network prompt
notice of any change in status concerning licenses decision to
change transmitter location, power, frequency, hours of operation
and program format of the station. If the Network deems any change
detrimental to maintaining valued service, the network reserves the
right to terminate this agreement on thirty (30) days written notice
(which may be delivered by telefax transmission) and may award
affiliation rights to another station in the same broadcast area.
If the Station changes ownership at any time, the Broadcaster
requires the purchaser to continue performing all of the
Broadcaster's obligations as laid out in this agreement until this
contract expires and to give the Network written confirmation to
this effect within fifteen (15) days after the change of ownership.

AFFILIATION AGREEMENT - Page 2
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STATION LICENSES AND FACILITIES: The Broadcaster shall
maintain for the station such licenses as are necessary for
the broadcast of the Network services. The Broadcaster shall
give the Network prompt notice of any change in status
concerning licenses decision to change transmitter location,
power, frequency, hours of operation and program format of
the station. If the Network deems any change detrimental
maintaining valued service, the Network reserves the rignt to
terminate this agreement on thirty (30) days written notice
(which may be delivered by telefax transmission) and may
award affiliation rights to another station in the same
broadcast area. If the Station changes ownership at any
time, the Broadcaster requires the purchaser to continue
performing all of the Broadcaster's obligations as laid out
in this agreement until this contract expires and to give the
Network written confirmation to this effect within fifteen
(15) days after the change of ownership.

INDEMNITY: The Broadcaster agrees to indemnify and hold the
Network, its officers, directors, agents, and employees
harmless from and against any and all suits, clainms,
liabilities, damages, costs, attorneys' fees, and/or expenses
arising from the Network's good-faith acceptance and use of
any program material furnished to it by or through the
Station, and/or any acts of omission or commission of the
Broadcaster, its officers, directors, agents, employees,
contractors, or subcontractors. Notwithstanding anything to
the contrary contained in this agreement, the provisions of
this Section 8 shall surV1ve any cancellation or termination
of this agreement.

FORCE MAJEURE: Neither the Network nor the Broadcaster shall
incur any liability hereunder if the performance of either
party is prevented, interfered with or omitted because of an
Act of God, failure of facilities, fire, lockout, strike,
enactment of government authority, riot, or any similar or
different cause beyond the control of the party so failing to
perform.

LAWS, RULES AND REGULATIONS: This agreement shall be
governed by and construed in accordance with the laws of the
State of Oregon except where inconsistent with applicable
provisions, rules, and regqulations of the Commission.

AFFILIATION AGREEMENT - Page 3
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11. ATTORNEY'S FEES FOR PREVAILING PARTY: In the event that
either party to this agreement institutes 1legal action
against the other, then the parties agree that the prevailing
party shall be entitled to recover not only their damages,
but also all court costs, filing fees and attorney's fees
(including all <costs incurred in connection with any
appeals). '

This agreement contains the sole understanding between the Network
and the Broadcaster and supersedes all others. With the exception
of routine communication between the  parties, each notice,
consents, approval or request required to be given hereunder must
be sent by certified mail or telefax transmission addressed to the
party to whom given at the address set forth above, and shall be
deemed given only when received by the for whom it is intended.
This agreement shall be binding on the parties hereto, their
successors and assigns. Each party acknowledges receipt of an
executed copy of this agreement.

IN WITNESS WHEREOF, the parties hereto have executed this
agreement as of the date first above written.

Licensee of Station ' TALK RADIO NETWORK, INC.

By: By:

Business Number: (
Studio Number : (
Fax Number : (

) H
) K
) -

Programs you will be carrying.

O ——— ——  — ———— . ————— —————————————— Y —— - - —— ————————————— -

D ———— T —————————————————— A —————— . ——————— —— ———— ———————— ————————
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INY
KENI
KFAR

800
550
660

K552101.5

KVCK

KATO
KJAA
KCGO
K330

560
1450

770
1230
1240
1170
1320
1030
1010

910
1310
1400

940

600
1600
1230
1230
1240

600
1130

KMAX107.1
KAXX107.1
KEAX107.1

KNWZ

1270

KNWZ106.9

KGLA
RQSB
XNZR
K3MA
KPRL
KMS

KYOS
KFIV
EKNRY
XSFO
KSRO
KSTE
KNCO
KPAY
KPCO
KQMS
KINS
KTLK

1340

990
1560
1240
1230

580
1480
1360
1240

560

1350

650
830
1060
1370
1400
980
760

KNFO106.1

WAVZ
WGMD
WDEL
WYus
WTTB
WELE
WFOY
WQRQ
wXVQ
WTAI
WEXY
WWTK
WBDN
WINK
WALG
WDAK
WDUN
WL3Q
KHEVA

1300
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1150
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1490
1380
1240
1410
1490
1560
930
730
760
1240
1590
540
550
1430
830

I Honolulu

A Cedar Falls

A Sioux City
A Ottumwa
D Boise

D Twin Falls

L Morton
L Champaign

Wichita

S Liberal
Salina

5 Winfiels

S Wellington
Y Lexington
Y Ownesboro

Y Central Cy

Lk Charles
Monroe
Boston

daltimore
Iron Mtn

Muskegon
Flint

Winona

5t Cloud

N Brainexd
puluth

3t Louis
Washington
Columbia

Ransas Cy

Greenville
Brookhaven
Natchez
Billings
Missoula
Missoula
Helena
Bozeman

C Madison

C Madison

C Goldsboro
C Greensboro
C Hickory

C Aberdeen-

D Mntain Home
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Russellvile

New Orleans
Baton Rouge

Northampton

f 51 St Marie
Traverse Cy

Grnd Rapidas

Jeffersn Cy

C.Girardeau
Poplar Bluf

XGU

RCFI
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KLIX
KOFE
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WeMY
WTAZ
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KFR
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REXLE
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WRUS

WMTA
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WCRN
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WLG

WMIQ
WENW
WICM

TOTAL 268
760 Fairbluff
1250 Greenville
1470 Rocky Mt
1480 Wilmington
630 Statesville
1240 Albermarle
1310 Newport
1240 Chapel Hill
1150 Fquay-Varin
124C Fayettville
102.3 Southrn Pns
1430 Jacksonvile
102.3° Shelby
93.5 Burlington
970 Lincoln
1340 Omaha .
1250 Treemont
1330 Scottsbluff
128C Manchester
1270 Litzleton
1150 Cape May
1550 Atlantic Cy
1130 Santa Fe
130C Albuquerque
149¢c Gallup
61C Roswell
138C Carlsbad
1280 Las Vegas
115¢C Reno
140C Glen Falls
1440 Middletown
830 Budson
1400 Ellenville
136C Otica
1450 Jamestown
1400 Amsterdam
580 Willoughby
850 Lorain
1470 Youngstown
130C Mansfield
123¢C 3pringfield
1450 Wilmington
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560 E Liverpool
1380 Oklahoma Cy
1220 Enid
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810 Portland
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1340 Baker City
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1280 Bend
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1040 Coos Bay
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1340 Erie
1450 0il CIty
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1350 W Chester
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WMED 630
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WSPC 1010
WTKF 107.3
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WRAG 1150
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KFAB 1110
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RGAK 1330
KBIM 910
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1520
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POSITUDEe
Life With an Attitude... Strictly Positive!

Appendix VI

Supporting Financial Data



POSITUDE , Inc

Income Statement(s)
Startup Period
For Month Ended
August September

Revenue

Sales (advertising) $ - $ -

Sales (seminars) - -

Sales (merchandise) - -

Total Revenue $ - 9 -

Expenses

Travel $ - $ 2,500

Office 1,400 1,400

Entertainment 500 500

Phone 1,000 1,000

Wages 10,000 18,333

Benefits 1,000 1,833

Group Health Insurance 267 1,067

Postage 500 500

Dedicated phone line - -

Satelite rental - -

Accounting - -

Promotions/ Advertising - 5,000

Miscellaneous 1,000 2,000

Total Expenses $ 15667 $ 34,133

Earnings Before Taxes $ (15,667) $ (34,133)
Taxes - -

Net Income (Loss) $ 115,66:) $ 534,133!



POSITUDE ®, Inc

Balance Sheet
Startup Period
1995
Assets July August September
Current Assets
Cash $ 50,000 $ 34333 § 200
Supplies 500 500 500
Stationary 2,000 2,000 2,000
Sales Materials 10,000 10,000 10,000
Total Current Assets $ 62500 $ 46,833 § 12,700
Fixed Assets
Computer $ 25129 $ 25129 $ 25,129
(2) TV/VCR/Tape Player 937 937 937
Phone System 2,032 2,032 2,032
Production Equipment 42,895 42,895 42,895
Leasehold Improvements 10,000 10,000 10,000
Total Fixed Assets $ 80993 $ 80993 $ 80,993
Other Assets
Character Development $ 2000 $ 2000 $ 2,000
Organizational Costs 25,000 25,000 25,000
Sales Materials 10,000 10,000 10,000
Total other assets $ 37,000 $ 37,000 $ 37,000
Total Assets $ 180493 $ 164826 $ 130,693

Liabilities & Owners' Equity

Equity $ 180,493 $ 180493 $ 180493
Retained Earnings - (15,667) (49,800)
Total Liabilities & Equity $ 180,493 $ 163,826 $ 130,693




ou] ‘«3ANLISOd

(1Z1'c92) ¢ (ost'ew) $ (036" ¢ (031'6r) ¢ (0s1'er) & (0sL'eh) & (09L'6Y) § (09l'sY) § (031'6W) & (£56'26) § (SE6'26) § (656T6) 6 (56626) §
66191 0se’1 0se'L osel ose'l 0se’1 0se'l 0sE'1 0se't 0sEl 0se’l 0set 0se'l
(02£'182) ¢ (oes09) ¢ (0es09) ¢ (oes’0) ¢ (oes'os) ¢ (oeg'os) ¢ (0esos) ¢ (0es'os) ¢ (0es'09) § (e9'vs) ¢ (e9T'96) ¢ (s9T¥6) ¢ (S9Z%6) §
(0L£182) ¢ (oes09) s (0ec09) ¢ (0es’00) ¢ (oes’0s) ¢ (0es'0s) ¢ (0esos) ¢ (oes0s) ¢ (0Ec’os) § (€9T'¥6) ¢ (€5T'96) ¢ (c8TH6) ¢ (£9T%6) ¢
G6LIET'TIS ¥ $ CITW ¢ CITVS € €LV € 3LV & CHWS ¢ €9V € €TV $ CWVS ¢ €W $ €W ¢ W ¢
~ 000%T 0007 000 000 0007 000 0007 0007 0007 0007 0007 0007 0007
66101 0’1 sl ose’t o't 05’1 05e'L o't o't ose’L sl 0’1 05e'L
966651 £ee’el 153414 £55 1 S >0 % S - > >0t S > > >0 1 SRR > > >0 SR > > (5 SR - > 0 § £eeeL £eeEL £eecl
0000€ 005°T 0057 005°T 005°T 0057 0057 0057 0057 005°T 0057 0057 0057
966’06 €95, > 7 > 72 2274 > 7 1372 °95L > 72 €952 1372 1372 57
008'ST 00YZ 00vZ 00YZ 00YT 00vZ 00YZ 00v2 wr:  oorz 00V'2 00vZ 00YZ
0009 005 005 00§ 005 005 005 005 005 005 005 005 005
POP'TC 981 991 981 L9 L9981 L9971 9% 1981 081 2981 1981 L81
00028 0S4y 0Ly 0sLy 0S4y 0sLy 0S4y 0sLy 0sLy 0sLy osL'y osL'y 0S4y
000°0L8 005°2Y 00S'2¥ 00SZ% 0054y  00SZ¥  00SZY  00SZY  00SLY  00SY 005°Z¥ 005°LY 0052y
000’0¢ 00T 005'T 005'T 00T 005'T 00T 00T 005'T 005'T 00T 00T 005'T
0009 005 005 005 005 005 005 005 005 005 005 005 005
00891 00¥'L 00¥'L 00v'L 00v'L 00¥'L 00¥'L 00¥'t 00¥'L 00¥'1 00¥'1 00v'L 00v'L
00Z'EL ooL's o0ol'9 oor'e oov'9 001’9 ooty o019 ooL'e 001’9 001’9 0019 o019
CZ0'0SE § L'ty § CSUEY 6 ESUEY 6 CSUEY $§ ESLEY 6 ESICY 6 PSUEY § LY 6 - $ - $ - $ - $
€Z0°8E €8LY %) €SLY €54y oaLy £8LY oLy oeLY
00021€ 000°6€ 000°6€ 000°6€ 000'6E 0006 0006  O00'6E  000'6E
- - $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - $
1Iwax aquaydag enSny Am( aum( Key mdy  paey Lrenugay Lenue| 1aquuadd(] I3qUIAON 13010
papud qiuop sof
9661/5661
JURTAN NG ATOIU]

Mop] yew)

uopwudag +

wxe)

sxu] asojag Supuiey

sssuadxg ol
mosuwpadery
wonwpadag
Suisseapy fsuopoworg

U apmes
ouy] suoyd paearpaq
3dwneog
suemer vef] dnassy
nysug

saisy

woyy
uRTURLRUY
o

PamL

sasuadxg

mzasxy o)
(Gsipuvypiaz) sapeg
(sswurmae) sageg
(Buispiaape) sapeg

anuaAY



Amby B sapmqeT] MOL
Y supureg paupney
£6Y086 $ C6V086 $ C6V086 S CEV086 S COV0R6 $ €6Y086 § C6V086 $ CEV086 S C6V086 § Cov086 § ©6¥086 $ c67086 $ €6v08l § fymby

Ambg s1sumQ 3 senmqery

K98y oL
8988% 1310 (Mol

STPLAV SIvS

€500 EropwZILYdi0

0007 $ 0007 ¢ 0007 ¢ 0007 ¢ 0007 ¢ 00O $ 000CT € 000C $ O000C € 000CZ $ 0002 $ 000 § 000 $ JewdopRAaq 2Py
SjReey IAN0O
¥64'V9 $ W'D $ PV $ WEE9 $ VI0L $ WSTL $ V8TL $ VIRV $ €65°GL § €v69L  $ 668§ €V § ©6608 SR8y paxid PN
(661°91) (6¥8°51) eveD)  (eyrTr)  (66L0T)  (6¥96) (660'9) (6v.9)  (o0v9) (0c0'%) (002D {ose'n) - uonepasdag pAvMUMOY 963
4 / €66'08 $ €66°08 / 4 s 4 4 / / ‘e R8sy PIXI] MOL

00001 000°01 00001 000°01 000°01 00001 000’01 00001 00001 00001 000°01 00001 00001 suascxhay ployesw]

<68°TY S68°TY S68°TY S68°TY c68°TY S68'TH S68°TY <687y S68°TY S68°TY S68°TY S68°T¥ S68°TY junndmbyg voponpoig

70T 0% 00T 60T 07 0T Te0°T 00T Te0T 60T 007 7007 007 wne4s o]

456 456 4566 56 56 L56 456 86 286 L86 56 456 266 RAng adel /IDA/ALQD)

6T $ 6IIGC ¢ 6IVET $ 6ILI'ST § 6UI'ST & 6IISL § 6II'ST $ 6TIST ¢ GG $ 6UST ¢ 6U'ST ¢ 6USE $ 6wst ¢ mndwo)
sResy paxd
Y'Y $ L9s614 $ onLTL  $ €289y JBLM) (MOL

00001 00001 00001 STVLAVN S3[VS

0007 0007 0007 Areuopmis

00s 00S 00s s3fiddng

620°GE $ GTYS & BBCECT & B9STVT & SVWLICT $ SL60ST $ SOTOCE § SUTGLES SIVETY § IOVITS § VEEPI9 § L9TL0L $ 007 $ gD
€}288Y JUaLm))

1aquiadag sndny Amf aumf Key pdy  yprew  Lmenagag Arenue{ Jequuadaq JaquaAoN  Jaqap  Jaquuadag fasey
9661/5661
puo
suoREIRdO jO 1NaA 81

Ryg souwpeg
ou] ‘e JANLISOd



PO8'1/8 $ reRist $ YOTZTI ¢ O0SEPOL § ZoL88 0§ WIEL § 18SIL § L00'1Z1 § LT § 9ves9 ¢ (Wvl'6) $ (wr'e) $ (e ¢
911’696 SH'6C SL0°59 060'8Z 06082 06082 060'8Z 060'82 060'8Z 060'8Z 1ST'0e1 Z'vot 06084
ET9L6°T  060RL 1ST0ET 181961 181'951 181961 181951 181961 181961 181951 WE09T WZ90T 181961
661901 0SE'T 0SE'T 0SE'T 0SE' 0SE' 0SE' 0SE’l 0SE' 0SE' 0SE'L 0sE'l 0sE'l
124°818°1$ oes'sst $ 0E6'881 $§ TZUIST § ©0S'S9T § GBEGYI § TZEBYL § P61 § LLLUL § L89GV § LE9EIL  § LT9ES $ w89 §
29€'899 €56'sT1 $ €96'STI & LPLOZT § GEEDll § €666 $ 9sVSL § - $ - $ - $ - $ - $ $
680°LL¥'TS es8vIiE $ €39VIE ¢ G9PI0E § SEPSLZ § SOS'GYT § LLLER § L6l § LT § L896¥L § L9EIL L2966 $ L8l §
810°64L°c  Lceey LLEETY T9E01Y ZESTE Z0E'8SE TTTEE 192'50€ 1Z'08Z 181962 1S1'8%T 1Z1'20z 160941
0963 080T 080T 080T 080T 080T 080T 080T 080T 080T 080T 080T 080T
66191 08€'L 08€'L 0SE'T 08E'T 08T 08E'T 0SE'L 0SE'l 08€'L [ 0s€'l 05€'1
96€'991 9991 998'EL 998°€l 998°€l 998°€l 998°E1 998l 998°E1 998°c1 998°El 998°El 998l
00Z'1€ 009'T 009°T 009'C 009'T 009'Z 009'2 009'T 009°T 009'T 009°C 009'T 009°T
9€9'%6 988'L 9L 9L 988'L 98'L 988'L 988'L 988'L 988'L 988'L 988'L 9L
266°6Z 9%6¥'C 96¥'T 96Y'T 9%6Y'T 9%6Y'T 96Y'T 9%6¥T 9%6¥'T 9%6¥'T 9%6¥'T 96%'T 9%6YZ
o¥z’9 0zs ozs 0zs 0zs 0z§ 0zs ozs (4 0zs oz§ oz 0zg
00€°€T 'l 4L 1 'l 'l 6’1 we'l we'l w6l we'l we'l w6l w6l
082°6S ove'y ove'y ove'y ove'y ove'y ove'y ove'y ov'y o'y ove'y ove'y ove'y
008265 0ov'6y 0o¥'s¥ 0ov'6y 0ov'6Y oov'sy 00’6y oov'sy oov'sy oov'sy oov'sy oov'sy oov'ey
00Z'1€ 009'T 009'T 009°T 009'C 009'T 009°T 009'C 009'T 009'T 009'T 009'T 009'T
o¥T’9 0zs oz 0zg 0z (V4] oz 0zs 0z ozs 0z 0zs 0z
Y4 AN [ 4 951 41 4 o4 9%Vl 9%Vl 41 41 %Vl %YL %Vl
$T1'9 ey »neY nwe9 »"e9 nwe9 neo neo neo ey weo weo weo
910'009°C$ «esTe $ LLESTE § TIETIE $ TEE9RT $ T0EO9T § LZPET § IYZBOZ $ TITTBT § ISL9GT $ IST'OET  § 1ZIBOT  § 0608 $
201°952'9¢  09T8eL $ 09ZTFEL & OETTLL § OLI099 § 601809 § 6V0'90s § 686’605 § STE'ISY & §9866€ § SOBLE  § LGT  § LYYEVT §
SZ0F1L 90’6 90’6 9056 90’6 90’6 90’6 9056 9056 90’6 90’6 9056 908’6
000°9¢6 00082 000'8Z 000'8Z 00082 0008 000'8Z 00084 00082 00082 000'8Z 000'8Z 000'8Z
260°90T'G$  ¥sL0s9 $ 954099 § YULW9 § VYUS $ €090I6 § EvE'ESY § e8volY § TYME § ELIE § WET 0§ 1Bz § 18I9Sl ¢

ZIeax nqumdeg  isndny Anf aumf Kepy mady P Aeniqa Aenuef  RQUERYJ  BQUIBAON  13qOP0O

PIPUE YUOW 304
L661/9661
FURUN PG FIONI]

ouf ‘e JANLISOd

suonwiad( wog moyf e

Jqehe HUROOOY UF eTAII] +

SIQPAIZTY HUNOITY UT SPAI] -

uopvpaidac +

Aoou] BN

saxe]

saxw | ugyag sSurueyg

sasuadxy w0

snoBuVlacNA
uopvpaideq
Sutenteapy /suonousosg
Sununosoy

mua xS

auy) suoyd payworpaq
a8wmeog

aoueInsu] yiwap] dnosny
wgauayg

wlvy

suoyq

USRI Uy

YO

PAN]
UOISSTURUOD) 820G

sasuadxg

anuaAdy [WOL
(sstpuwyaiaw) sapeg
(rrvunune) sofeg
(Buyerniaape) sopeg
INUIAIY



Anbyg 3 sengiqer] oy

¥BUENL sdupurey paupnayg

V080T § S6V080'L § €6VO080'L § €6VO0B0L § E6V0S0L § €6V0R0'L § E6V080°L § E6V080°L § €6¥080'L § E6V080°L § €6VO0R0'L  § €6V0S0T § c€6v0%6 § Amby
Aynbg stoump

9LI'e96 $ LOBIE § C66'88 § C0608L $ VIRTOL § VILWI9 § CEYNS § ESE9F § ISYOSE § T9ETIE  § LITTBL  § 060BL § - $ e[quAug sumony
. SANINIQEr] IUaLIny

Kby s1aumQ 13 sanIpqer]

696°687T $ GLEHOT § 00VSISL § 8961651 & OSI'9IEL § EVE990TT § C9STWB  $ 464768 $ OLOG6E $ LGVl § fNassy oL
000°ZE $ 000'/€ $ 000/ _$ O000ZE _$ 000/ S 000ZE _$ 000ZE _$ O00ZE $ 000Z€ _$ 0007 $ 000°2€ $ 00046 $ 000  $ 3950 SRPO (WOL
000701 000°0T 00001 00001 00007 00001 000701 00001 00001 00001 00001 00001 00001 SVHATH $3[VS
000'ST 000'SZ 000'ST 000'sZ 000'ST 000°ST 000'ST 000'ST 000'ST 000'ST 000'ST 000'ST 000'SZ 90D [uopvZIVAIO
000°C $ 0007 $ 0007 $ 0007 $ 0007 $ 000 ¢ 000 $ 0007 § 0007 $ 0007 $ 0007 $ 000 $ 0007 $ juawdorasa snenngD
fqessy INDO
_965'8y $ 9r6’6y $ 96UIS $ SIS $ G66ES $ SHESS § C699 $ SHOSS  $ GeE6S  $ ShL09 $ <6079 $ WP $ WL § ey paxii 19N
07754451 77 ,1415)] (£69'60) (8%€'92) (866'97) (8%9's7) (962'%2) (896'70) (865°12) (8¥2°00) (868'31) (8¥g'21) (661°91) uopupada] pRVIAWMDY 8%]
£66'08 $ €66°08 $ 6608 $ €6608 & €6608 $ €6608 § €6608 $ €6608 § €6608 $ €6608 $ €66'08 $ €608 _$_ €6608 _§ f!assY paxgj oL
000°0T 000°01 000701 00001 00001 00001 00001 00001 00001 000701 000701 00001 000°0T QuawmsAosdul] poqesve]
S68°TY S68'TY S68'TY S69°TH S69TY S68°TY S69°TY S68°TV S68'TY S69°TH S68°TY S68°TY S68TY juawdinby uononpolg
%07 60T [4°1 14 7007 6077 4114 [45 1 £4 790°C 7607T 60T 60T 60T 60T waeg auoyg
L86 286 286 156 L6 286 286 286 286 186 256 L£6 156 124u1d 3deL/ADA /AL ()
621'sT $ 6l'st $ AT $ 6L $ OISt $ 6IST $ GIST $ GI'ST $ 6Lt & 6t $ 6Il'sT $ It $ &It $ sqndwo)
sjessy paxtg
YSHT  § 6ETILLT $ VBR'O9VT $ EIE00LT $ O0BE'SS6'L § SOU9TLT S €6LBEYT S SOUITZL S 8V669% S 028VhL  $ €9966h  § 99SYST $ 6ISLy  § ISPV JUILIND [ROL
000°0T 00001 00001 00001 000701 00001 00001 000'01 000701 00001 00001 000'01 00001 SVHAVIA $3[vS
0007 - 000'Z 000 000'Z 000'Z 0007 000 0007 0007 000C 000 0007 000 Areuonus
005 005 005 005 005 005 005 005 005 005 005 005 00S sofddng
TET'9L6’L (475231 1662141  OIF19ST  6I9'SOV1  SWWERT'l  L9T'E60'L  980°LE6 S06'08Z $2L'V09 wyrre 181951 - 2qrAIDR] AUNCDY
€E0'000T & 965°SS8 0§ PEEOEL $ VI09Z9 $ IGTLES § LOUWOF § 9IST6E § GISLLT $ ESUL 0§ 96SL01 $ VLI $ 999STl $ 606 $ ysv)
NISSY JUAIND
saquadag 1sn8ny Amf aum( Leyy udy prey  Arerugey  Lenue[  Joquieda(] faquuaaop  1aqop()  Jaquuaidag sjos8y
166179661
uop
sucRuIRAQ) JO MK PUORS

wayg Bouveg
2] ‘e 3ANLISOd



auf ‘e JANLISOd

78S°609°T § oororz 00%0)Z  $ O00YOPT $ O00YOPZT $§ O0OYOYZ § OOYOIZ $ OOYORZ $ O0YORZ $ 00VORT § 100G  $ 100EST  $ S86'6El §
A ALTAA 66E48 66€L8 rivoor
yZV'05S - 8647LL 86L'VL1 28002
66191 0SE'L 0SE'T 0SE'L 0SE'T 0sE'l 0SE'T 05€'1 0SE'T 0SE'T 0SE'T 05€'L 0SE'T
G65'898°C § 0s0'6eT 0006EC § O00'6ET § OCU'6EZ § ORU6EC § O0S0'6EC $ O0S06EZ $ OSUGEZ $ O0SO6EZ § O0C06EZ & O006EL § O0G0'6EC §
L6ETIE'T § 99Esst 9T  § 99EEET § 99ECT § 9EGET § 9IEEET § 9EEST § ST § 96T § EEST  § 99T  $ 99ESSL §
266°08L'y ¢ 9wsee SIVEE § OIVBEE $ OIVEEE § OIVSEE § IIVEEE § 9IVE6E § OIVBSE § OIVEEE & OIVBSE & O9IVBSE  § OIVSsE §
£0L'SL1'9 (42240 oIS WIS TEPIS oI wovIS TIPS (A 340 g aINe DIYIS (424403
856°ST €917 o1 o1 91T o1 917 C3%3 917 o1 3% 917 o1
66191 0SE'L 0SE'T 0SE'L 0SE'T 0sE'L 0SE'L 05E'L 0SE'T 0SE'T 05E'L 0SE'T 05E'L
290l 5441 [t44 48 et €2 241 [t144¢ €444 et et e €444 4444 wrn
S¥'ZE LT LT YLT LT YLT P0LT P0LT LT LT LT P0LT LT
12¥'86 4] z0z8 zoz’g wT's 0Z'8 v 4] 20T 2078 wTs 0T'8 20Z'8 wr's
0ST'IE 9657 9657 965°T 95T 95T 95T 95T 9657 9%65°T 96T 9%65°T 9%65°T
06¥9 e s ws e ws s ws s e s ws s
eV 610T 61077 6102 6107 610 6107 61072 610T 6107 6107 610T 6107
169°19 gET'S gEL'S SEL'S 8ET'S 8EL'S gL' gel’s gel’s gEl'S 8EL'S FET'S SET'S
215919 9LETS 9LETS 9LE'1S 9E'TS 9LES 9LETS 9LENS 9LENS 9UETS ULETS 9LE1S 9LENS
s¥'ze LT LT LT LT P0LT P0LT LT P0LT LT P0LT Y0L'T LT
0679 e ws s ws e ws s ws s e e s
|PAR3 yig's rig'L yig't ris'L gt rigt gt st gl el ris'L 't
€L1'6L 865'9 8659 8659 8659 9659 8659 9659 8659 8659 8659 865'9 8659
Z1g’es6’y § owTy SLLTIY  § OLLTIV § LTIV § OLLTIY § LTIV § LTIV § LTIV § OLTY § ouLTIY § LTIy  § ouTWY §
669966°0L$ 8svEl6 80'EI6  § 9S0EL6 § BWTI6 § BGOEIS § 9G0CI6 § 9G0CI6 § SEI6 § SCUEIS § BOELS § BWE & SWEW §
SO'PLL 905’6 9056 9056 905’6 905’6 905’6 9056 905’6 905’6 905’6 905’6 905’6
0009¢6 000'8Z 0008 0008 000'82 00082 00082 0008 00082 000'8Z 000'8Z 000'8Z 0008
¥29°906'6 ¢ Zes'sTs TESST8  $ TECGT8 $ TGCGT8 $ Tog'sT8 $ TCCGTY § TOSST8 $ Tegscy § TECST8 $ TeSSTs  §  Tew'sus $ Tg'Re $

g aeax nqundsg  jsndny Am{ aunf Ay mdy o Aenigey  Awnue[  JequIand(]  RQUIBAON Q0RO

Pepug (RUOK Jo4
8661/4661
FUNUN NG SUBOSU|

suoneiad( wiog mopg yeed
BqUAR] HUROIIY UF dewaLN] +
SIGPARRT] HUMOXIY Ul dewaloU] -

uogwwadaq +

wodu] 1PN
axe]
saxw | alojag sBupurvy

sosuadxg wio),

MOSUTBTA
uopwpadag
SutepIaApY /euonowold
Supunosoy

U aReg

suyp auoyd pagestpeg
a8nsog

auwmeu] peay dnouny
nyausy

saBopy

auoyy

WewusUY

Yo

foAva]
UoesRILIOD) $3[e g

sasuadxg Superndp

aLAY (o],
(ss1puvydIa) sepeg
(svunuos) sepeg
(Guisnieape) sapeg
nUAY



9967419 $ 816'Ge6’s 898969 $ 6I8USY'S §_ 694812’G § 0ZL6L6YS 090VLY § OU9T0SY $ 1/6T9LY § NSET0V § TLOL69C  § YIY0LEES OOUIE0E § Aimbg » sspmavr oL
ZVI95HE Z60°L19°€ IWSLEE  B66SELE  STE669L  G69099T  GWBIIVT  66L<81C  0SLEW6l  O00LVOLL 059'59V'1 1099201 155286 sSUpIVY paursey
£6¥'080°T £6¥'080'T €6V080T  €6V080°L  €6¥080°L  €6V0S0'L  €6V080T  €6¥080'L  €6¥0B0'L  £6V080°1 £6V080°T S6V080'L  €6V080'L Aymba
Lynby s19umQ
748 Al ! $ SICPELT $ SIEBETL S BICVETT $ GICUEL'T § QIEPETLS SIEVEL'T § SIEPEL'L § SICOERX'T § SIEVEL'T & 6I60SI'L § O0ECE90T $ 9II'e% § squAvg
m@ﬁ—.ﬁ&ﬂ a—-w.-.-—U
£Limbg s19umQ 73 SANNqEr]
996'¥L1'9 $_8l6'Ges’s $ 8989696 S 6IFUSHS § 694BIL’S § 0IL6L6FS 0L90WLY o&,m.ma $ 1579V § TCCELOY S TLOLYE . § ¥L0LEE § Smﬁ.\mm assy [WOL
000°2E $ 0002€ $ 00046 $ 000Z€ $ 0006 § 000/ § 000Z€ § 0006 § 0006 § 000°Z€ $ _000's€ $ 00026 $ 0007€  $ #9999 30 PO,
00001 00007 00001 00001 000°0T 000°0T 00001 000°01 00001 00001 000°0% 000°01 000°0T SVLIAV s2[VS
000'5T 000'sT 000'sT 000'5T 000'sT 000°sT 000'5T 000'5T 000'5T 000'5T 000'6T 000'5T 000'sT 90D [WUoRVZIWAIO
0007 $ 0007 $ 000T ¢ 0007 $ 0007 $ 0007 $§ 0007 $ 0007 $ 0007 $ 0007 $ 0007 $ 0007 $ 0007 $ jusmdopasa 1nRIWD
R2SSY INRHO
_L6ETE L¥LEE LOO'SE LW BLLE L¥U'6E L6V OV V8LV 96L'EY Fichid 968GV T LY 9%S'8Y fRssy paxyd N
(965°8¥) $ (95T  $ (968SH) § (ST $ (961'E) & (9¥EIN) & (svoy) § (L'ee) § (eLse) ¢ (v9e) ¢ (Le0'se) $ (ee) $ (L6ETE) ¢ uonvpada( pAVMUINDY 8]
£66'08 £66'08 £66'08 £66°08 £66'08 £66°08 £66°08 £66'08 £66°08 _£66°08 £6608 £66'08 £66°08 «assy pax; (oL
00001 00007 00001 00001 00001 000701 000°01 00001 00001 "000°01 000°0L 00001 000°01 uauraacidur] proyasva]
S68°TY S69°TY S68°TY c68°TY 6TV S69°TY S68°TY S69'TY S69°TF S68°TY S68°TY S68°TY S68°TY juswdmby voponpold
(45114 [4° 114 (43114 {4114 €07 760 45114 [4>1 4 [4>1 4 45114 207 [451£4 60T wasig auoyd
86 86 86 86 86 86 86 86 86 86 86 86 86 sedvid adel /DA /AL @)
61T $ &I'se $ 62T $ 6II'T $ 6LIST ¢ KIST $ GI'T $ KI'T $ ST $ 6T $ &I'sT $ 6lI'T ¢ 61T ¢ 1mndwo)
wassy paxid
_045'501’9 $ LSS $ LLLVISS TLEVEES $ TLOEVIS § ELG'E06FS ELICOIV § PLLWVYY § WETBIY § SLETVE'E  § LIVIE § BLEMUES ISSHET § R2sSY UMD [WOL
000°01 000°0T 00001 000°0T "000°01 00001 00001 00001 00001 00001 000701 00001 000°01 SNV BS
0007 - 0007 0007 0007 0007 0007 0007 0007 83 0007 0007 0007 0007 Arvuopmig
005 005 005 005 005 005 005 005 005 005 005 005 sofjddng
9SY9LYT 9SY9LYT 9SYUYT  9SYUVT  9SYUVT  9SYUVT  9SYUWT  9SYUNT 83&@ 959Y'9LVT 9STI0ET 090°Z1T  TET'9L6'L FAPAIRINY AURORY
Yiyol9e $ Gl09/8E $ SIYSEI'ES 9ITSSTT $ 9IEVGIT § LIVHIVIS LIOWIT § SIVESHL $ SITEHYT § 6ITISHT § SIF66TL $ SIFHITLS ££9'9001 § Yy
Rassy JuaLm)
Jaquaydag ndny Amf aun( Kepy mdy prew  Lenugag  Lenuef  saquisdd(]  JaquuBAoN  1aqopQ  laquuaidag 81388y
9661/2661
\puopy
suopuiadQ Jo WX PINLL

g ‘e JANLISOd



WOEL'c ¢ 9wex $ JI0ST § GG $ ST $ SIST § IWGST $ ST § I § I ¢ WELL $ WELZ § WELR moLi yew)

w'sst - - - - - - - - - 1740 117 17 117403 nqeis | U0y W sseanag +
¥8Z'01€ - - - - - - - - - V'l 224508 soveol d A g
66191 05T 0551 05t 0551 051 0s¢'1 05T o5t (241 05¢1 o5t (L4 uopreadaq +
886'117'E $ oo S 99T § 9IS § VIS § 99VIST & 9IS § 99VIIT § 99V § VIST § WILST § 9T § WY § oo 1wy
STEWIT ¢ W S VUL MWL $ VIR $ WIYRIL § VRl § WWRIL $S YIRIL $ VIR § YWRI S WYL § vl § )
€186se’s ¢ cotm S OIM § GO € COIIM § GOIMY § 6OT9M € GOI'SPY § GOI'MP $ COI9M ¢ COI'MY $ COI9M § G0IM soxu] awpg shupuwy
WS89 ¢ urcous $ LSS § LEOS $ LEOS $ LES $ LEOS § LEMS $ LEWS $ UCWS $ UEWS 0§ UEWS 0§ LSS $ sosusdxg o),
266’0 0sTT 05T 0527 0527 057 0527 [21] 0sTT 05T 05T 05T 05T ORI
66191 05E'L 0se’t 05eT 0s¢'1 0s¢'1 05E'L 05t 0se1 05¢'t 05¢1 05¢'T (241 uoperaadag
$26'6L1 26671 26671 26671 26671 256671 26671 26671 26671 2661 26671 26671 [73 ] Sunmapy /suonowaly
9¥LEE use st 4014 414 14814 st e e st {4114 st 14814 Supmocoy
gce’zo1 0658 0658 0eS's 0es's 0658 0cs's 0eS's 0eS's 0es's 06S's (5 (51 v semg
96€TE 00LT 00LT 00LT 00LT 00LT 00LT 00LT 00T 00LT 00LT 00LT 00LT m suoyd pawrpaq
6¥L'9 9% 9% 95 95 9% 95 95 9% 95 9% 95 5 s¥vieog
10e'sz 01T 01T 0012 01T 0012 0017 0017 01T 0012 0017 0017 001 sammeu] yyeat] dnoasy
JAR ') €ES ¢S ocs ocs oFs s s ocs %5 ofs oFs €S sppusy
Urm9 1eves 1€v'es 1€ves 1eves 154> 1ev'es 1eves 16ves 1eves ev'es 1ev'es eves siny
9¥L'eE st 14814 use use use [4ig4 ase use use use use 4844 uoyd
6¥L'9 7% % {43 7% 95 % 95 95 %5 %5 %5 5 waungnsepg
968'S1 £451 iqd £451 £451 861 571 73 {7731 Vi34 731 SL5°1 SL8°1 PO
o8 o9 o9 w9 %9 %9 %9 979 w9 o9 99 89 89 any
088'€/G’C ¢ oy S 0SYYY & O6YIP $ OYIOP € O6YYF § 06YIF § O6YYP § OV € O06YYF § O6YEP S OIS § OYYY § UOIIBCD) SeS
sasuadxg Superndo
SES'LOLTLS 9oL $ WYL § YYIIOT § SYIIOT § 9NYIIOT § INYIIOT S 9IVIIOT § INYIIOL § IIIIOT § IIIOT § IMIINT § INIINT S anussny o),
[Y3 2414 9056 905 9056 %056 %056 %056 9056 9056 %056 9056 905’6 9056 (snprmpRw) saeg
00079€6 0008, 000'8% 0009 0008, 000'8% 00082 00084 00082 000'8% 00034 000'8% 00092 (smywoe) sapeg
09LL¥YT'IIS 0s6'sts $ 086976 ¢ 09696 $ 09636 ¢ 09I € 09696 $ 08696 € 086926 $ 096'9Z6  086WZ6 $ 06T § 09656 S (Rummapy) epg
NUIAIY
(258 aqundag miny Amf aun{ Awpy mdy yuwpy Lwnqey  Lwnue{  1quede@  IqWIAON  1qO10
POPUT \PUOK 204
6661/8661
RIS SDORT]

out ‘e JANLISOd



0LY'E6E'L $ OLVESE'T ¢ OLVESET S OLVESEL § OLVEGE'L § OLVESELS OLVESE'T § OLVEGET $ OLVESEL § OLVE6E’l $ 9SLIVE'L ¢ TW0ST'L S SISBETT ¢ qqivg

66191 $ o5 $ 96991 _$ G¥TOC § 965’z § SWSTT ¢ 96ZIT ¢ SWGT  § 9669T § W $ L6962 $ IS $ 4575 $ Ky paxj{ N

(#62'v9) (sv'e9) (s60°29) (sv2'09) (s6c'68) (sv0'2s) (s69'93) (s¥e'sg) (s66'¢) (539'79) (962'15) (9%6'6%) (965's%) uonvpada(l pRVnWnDY e8]

£66'08 $ _£66'08 $ £6608 & €6608 ¢ £6608 ¢ €66'08 $ €6608 $ £6608 ¢ £6608 $ €668 $ £66'08 $ €6608 ¢ 6608 ¢ aosrY paxgf o],

00001 g 00001 00001 ~00001 o1 fquIzIAcIdW] Ploveser]

c69TY c69TY S68°TY S68°TY S68°TY S68°TY S68°TY [ g4 4 S6eTY S68°TY S6eTY S68°TY jusurdinby voponpoid

00T Sq« Te0T TeoT TeoT o077 (4514 o077 78077 78077 4511 78077 (4514 wmReAs oy

286 86 256 286 P> 286 286 86 56 86 L86 86 L8 sdwg adul/OA/AL (7)

621’5t $ & $ 6TIST ¢ 6II'ST ¢ 6LIST ¢ 6IIST ¢ 6LIST $ 6T ¢ 6IlsTt ¢ ell'sT $ oISt $ 6Ilsz ¢ et ¢ mundwo)
Qasey pangy

EP1'E05°6 LVYEL's TIV'G96'S 9609698  1S0°ZZv'S  S90'SST'S  0SO689L  VeO'0Z9L  6I0'ISEZL  €00°T80°L _5.33 WSOWw9  SIg6ll9 ¢ Seery JUALND (Mo,

00001 oL VBRI sIeS

000z . 000°Z 000°Z 000°Z 000°Z 0002 000°Z 000°T 0002 000°T 0007 0002 000°Z Aswaopng

005 005 005 00§ 00§ 005 005 005 005 00§ 005 005 005 spddng

0%6'98L'T 0¥6'984T OY6'98LT  OP6'98LT  OF6'9BLT  OV69RLT  OV6'9RLT  OF6'9RLT OM6'9RLT  OV6'9BLT 715°689°T 90°08ST  9SY'UYT GUAISINY HUNODY

04’6049 $ L99YEV9 $ ULYIV9S 999968°S $ TIOLL9S § STYUSESS O19680C § POSOTBY § GLS'ISSY § €9STIY € T9T'S90Y § 096LVTES 659009E ¢ Y=
NIy JusLn)

Jaquuaydag snSny Am( aun( Kepy mdy e  Awugey  Lenue(  Jaoqumaddq  Jaquusao) 1aqopQ  Jaquuaidag 81268y
666178661
iaop
suoned( jo 1A yunoy
PS ouey

ou] ‘s JANLISOd



897/485°c ¢ sorzze $ SOITZE § SOIRE ¢ SOITZE § SOITZE § OITE § VITE ¢ OIWE ¢ OIWE ¢ W6l $ et $ Iwez §

T66°LLT 9% 9% %
¥86'¢SS szESe szESe szeeet
66191 0SE'T 0get 0seT 05€1 05ET 0seT 05€T 05€1 0s€'T 0SET 0SE 0S€ET

Moy Y

quAeJ SRIMOIOY U DIRRIRT] +

290'6%8'c $ ssLoee $ GRLOTE ¢ SSLOIE § SSCOTE § GLOZC ¢ SRLOIC ¢ SGLO% § RO 6 GRLO0C § SSLOZE  § SSL0%E  § SRLOZE §

190'996°2 § Leverz $ LWCIT § LOVCIZ § LOWEIL § LWEIT § LYETL § LWCIT § AVWCIL § LWEIL § LVEI  § LVEIZ  § LR §
COLSIY9 ¢ s¥es S THVS § ULV § USHS § TS § UEWS § UEWS § UEWS $ USWS § 6VS  § WEVS  § uEVS §
899°900'8 $ wri® S mr $ WL § WL § VTN $ TTLO $ WILH $ TP $ X9 $ WLH § WY § TN §
2208 ez oveL oee oreT oeL oveL [ ez 3 (3 [ oeL
66191 0s¢ o055 05eT 0seT o055 oset 0s¢t 0s¢1 osel 0s¢1 0s¢T osel
cL1'/81 6551 96551 26551 6551 965751 T S 1 o551 865751 #65°51 6551 %651
960'CE ST /11 ST ST ST 67 267 ST 7/14 ST ST %67
26901 174 us 174 uss us uss uss Ly uss 172 uss 17 4]
769'€E 087 20vZ 087 087 20vZ 2082 087 2087 20vZ 087 2097 087
610°2 %5 %5 %5 5o v 5o 5o ¥ o9 5o e %5
012’9 111 11 "z wiT wiT 12111 "Iz 12141 "Iz "Iz 111 wIT
299'99 555 2555 55 e85 5% 2555 2555 £55% &5 £55% £59% £e5s
618'999 $95°5 9555 955 99555 9565 955 8% #9556 9555 $95°5 #95°5 99555
960°CE 6T %67 ST S%T ST /14 /14 6T %67 /1] %67 6T
610°2 %5 5o s¥ 5o 5o s¥ 59 s¥ v %5 59 555
¥59'61 L a1 %91 %1 91 >4 1 69 41 %91 91 4 "1
$9's8 %1L %1L %1L %1% %TL %1L 9%TL %1% %1L %1L 9%1L %1,
818'S89'0 § Yevsss $ YSI'SS  § YSIUSS § YSIUSS 6 VEULSS € VSUUSS § VSIS § YSUUSS § VSIUSS § YSIUSS  § VSIUSS  § YSIUSS §

. NPZT § NPT § MTZT S MTITT § VMIZT § VYWTTS VTIRTT § MTWZY § VITIZT § YITIOZT § MTIZT  § VITUZT S
|74 ¢4 448

cZ0F11 %56 %056 %056 %056 %56 %056 9056 9056 9256 %56 €56 €56
00096 00082 0008 00082 00032 000'8% 0008, 000 000'2, 00092 000’82 00082 00082
060'LLCELS WEMIT  § WCMIT § WEHIT S WENIT § CYINT § S0EYIITL S SV § SEVITT § SOEMIT § SEVMIT § SCVIIT  § VTS

GIeax nquadsg  aendny Lnf aunf Aoy mdy  yawy  Lwvngag  Owaun(  saquiadaq  Jaquas0N  1qoPO

PRpUT Yoy o4
000Z/6661
FENDIIG SUIOAL]
oul ‘»JaNLISOd

o v Wy osvaou] -

uwopwpeadag] +

swoy wN

L T8

saxe] sopg shyuwg

sovundxy oL

moNIcRN

voponadeqy

Suiisoapy /nopowoly

oy

YR SIS

auy suoyd pepwpeq

afwmsog

amma v dnoxn

g

wivm

suoyd

AURIWBRTY

430

Teawy

uoteRuIIIo)) s(eS
sasuadgy Sunerndp

Ay oL
(snpunmpRw) sapeg
(srnnumoe) sageg
(Fumiseape) sapvg
anudAY



TR T T )
73]

0 9970190 9 500 W98 66CSIEE =y eel Z supuvy peuney
€6Y080°1 £67'080°1 €6Y080'L €6¥'080°1L €6V'080°1 6080 €6Y00'L  £6V080°L €6Y080'L €6Y080'L €6Y°080°'1 67080l €6V080°L Aimbg
YL S DVYLYL § TYLSL § DYLYL § DVLYL $ DYLSL § BYLYLS DVYUYL § DYLYL § DYLYL $ SALUST § WINYL$ oovescl $ siquing

$ 00026 § 00026 § 000§ 000°.€ $ _000'Z€ $ _o00'e $_000Z6 ¢ 0006 § NP IO Mo,

000°2E $ 000'Z€

“0000T 00001 00001 00001 00001 00001 00001 00001 00001 000°0L SR sopvs

000'6Z 000'$T 000'6Z 000°SZ 000'sZ 000'$Z 000'sZ 00052 000'sZ 000'5T 00D [RIOIWZIVEIQ

0007 $ 0007 $ 000 $ 0007 ¢ 00027 $ 0007 $ 000 $ 000 $ 007 ¢ 0007 $ Wandopas(] W)
ey IO

0 $_0se'l $ 00T $ 0so'y $ ooy $_ov'd $ 660 ¢ W6 & e6sOL _ § eN'ZL $ _sevel $ oW _§ 6619l $ spesy paxid BN

(€66°08) (€'l (esT'8s) (o690 (ess's) (¢ (4 7)] (ve8'20) ' (vs102) (»e's9) (v6v'29) (1'99) r6L'¥) uoppuda(] prEmuUMBY e8]

£66'08 $ £66°08 $ €668 $ €608 ¢ €66'08  § £66'08 $ £66°08 $ £66°08 ¢ €6608 ¢ €6608 $ Qeesy poxig mo],

“000°01 00001 00001 00001 00001 00001 00001 00001 00001 00001 sppuAcshul proveees ]

o687y S60°2y S60°2y S60°2Zy S6e°TY o58°TY STy S6R°TY STy SR°TY S6R°TY S6R°TY S68°TY wmndinby uopanpasg

2607 2607 60T 2607 2607 4> 124 60T 60T 607 2607 07 T80T 2607 WamAg U

16 186 166 286 166 186 L86 166 £66 16 186 16 166 sehvid odw] DA /AL (D)

6Z1'sT $ 6TI'se $ 6T § &U'T $ Q' $ KIST ¢ &IST ¢ 6UWST ¢ 6UI'ST $ «'se $ 6IIse $ 6UST ¢ &T ¢ amdwe)
SRy poxiy

S6E'9VEL 06Z'¥ZEEL SBL'Z00EL ___ 090099°ZL S/6°LSETL QLE'SETL  SSLELL'IL  099°16€°LL  S95690°LL 0SY'LyL'01 189°2EE0L ZI6'L16'6  €YL'E05'6 ey pRim) (VoL

Toooot 00001 00001 00001 000701 00001 00001 00001 00001 00001 SR BEs

000T 000'T 0002 000'T 0002 000°Z 000'T 000'T 0002 000°Z Awuorng

005 ’ 00 005 005 005 005 005 005 00 005 005 005 005 ®fddng

¥TE'DE'E ¥'TEE ¥6'0EC 12774.3 yE'DEE 6D YU'DEE YTEE  YWDEE Y'DE'E 968°L61'E WTULT  0¥6'9RLT IqUATIRY SRMOXY

1606201 $ 99UNE $ I9L9NE $ 9IS ¢ 1SS0 $ SHY0EYE $ IKEWSET § SETIMT § IETYLL § SWUEY $ SUSVIL § WY § oL’ ¢ yse)
SRy JeLn)

squadsg nSny Amf aum| Aoy —_.&<I P Arensqaq Arenuef BQEINd] BQURAON 13qop0  Jequndag sjoesy
000Z/6661
Yo
suoTwIAdQ Jo e YL
PG souTeg

K[ ‘> JANLISOd



POSITUDE®
Life With an Attitude... Strictly Positive!

Appendix VII

Character Development
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The POSITUDEe Characters

Posi and Tudy are about to embark on the adventure of their lives! With the help of Marconi,
their sophisticated and all wise pet Toucan, Posi and his little sister Tudy are soon to arrive on the
airwaves into thousands of homes and millions of hearts.

Posi and Tudy are characters in development with Positude®, Inc., Hawaiian-American children
growing up on the isle of Maui.

Posi, a seven year old in second grade and preschooler Tudy, are constantly encountering "real
world" situations. Common everyday occurrences ranging from facing daily responsibility in their
homes to finding the self discipline to study, avoiding dangerous pitfalls and recognizing the
feelings of others.

Unlike many children today, Posi and Tudy enjoy the benefit of the well trained and quite
sophisticated, although somewhat snooty, Marconi. A rare You-Can Toucan from South America,
Marconi divides his time between pondering the mysteries of the universe and relishing in his
rich Peruvian heritage. By total and often-times hilarious coincidence, Marconi arrives on the
scene just in time to give that posi-tid-bit of wisdom that leads the children into a proper
decision-making process.

Reoccurring segments will focus on encouraging fundamental values in support of educating
children. Writing concepts will be explored when Posi and Tudy, with the help of computer
animation, fall through the "hole in the page." Math, science, language and culture will be a
constant part of our characters' lives as they learn to build positive relationships and attitudes.

Living in the Pacific Ocean between California and Japan will afford Posi and Tudy the occasional
opportunity to explore new and vastly different surroundings. Other characters still in
development will provide diversity, conflict, humor and positive learning environments as Posi
and Tudy continue on the adventure of their lives!
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